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Somaiya Vidyavihar University

A new milestone in a glorious ongoing journey established in 2019, Somaiya
Vidyavihar University, Mumbai, is a self-financed autonomous university
recognised by the University Grants Commission (UGC). Somaiya Vidyavihar,
with over six decades of rich experience in building and managing educational
institutes of great repute, is the sponsoring body. Operational from 26th
August 2019, Somaiya Vidyavihar University is a place where you can explore
new possibilities, pursue your passion and above all, find yourself.

Somaiya Vidyavihar University is located in the heart of Mumbai and boasts
of a sprawling green campus. The university is equipped with excellent
educational, recreational, community, health, and sports facilities. Somaiya
Vidyavihar offers students the flexibility to simultaneously earn degrees and
certifications in multiple disciplines offered by our constituent colleges.




K'J Somaiya Institute of Management

K J Somaiya Institute of Management was established in 1981 as a part of Somaiya Vidyavihar
(now affiliated to the Somaiya Vidyavihar University since August 2019) with the objective
of providing state of the art education in management and allied areas. The institute is
consistently ranked among the Top 25 management institutes and Top 10 private sector
B-schools in India. The institute offers Doctoral Programmes, full time, part time and
executive programmes in Business Management with specializations in International
Business, Retail Management, Financial Services, Integrated Marketing Communications,
Healthcare Management, Sports Management, Finance, Human Resources, Operations,
Marketing and Executive MBA programmes along with a Masters in Computer Applications.
Apart from the regular programmes, the Institute offers customized and industry specific
certificate and executive development programmes for government bodies, companies,
defense personnel and NGOs.

Programmes offered:

Doctoral Studies 3-Year MBA (Part-Time) Programmes
Finance Management
2-Year MBA Full-Time Programmes Marketing Management
MBA Human Resource Management
MBA - International Business Information Management
MBA - Retail Management
MBA - Financial Services 2-Year MCA Programme
MBA - Integrated Marketing Communications
MBA - Healthcare Management Executive Education
MBA - Human Resources 15-Month MBA - Executive
MBA - Sports Management Customised Management Development Programmes
MBA - Data Science & Analytics Open Calendar Programmes
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Introduction to the Conference

Conference Theme: Business Agility and Adaptability in VUCA Environment

The Covid 19 pandemic has posed big challenges disrupting the business environment. The
current business landscape is reshaped by the VUCA environment. Agility and adaptability
are the two key characteristics imperative for the success of the business in the present
scenario. The 4th GMCEE is inspired by the prevailing business scene and has its theme
titled ‘Agility and adaptability in the VUCA environment’.

VUCA was first coined as an acronym in the 1990’s by the US Army War College to describe
the environment that they were training military leaders to face (Magee, 1998). It has since
then become recognized globally to describe the swift, chaotic, complex, disruptive, fragile
and uncertain business world. It is almost impossible to predict the future; the only thing
we know for certain as we face this on-going reality is that leaders, businesses and teams
of all types and sizes must become nimbler, more agile and adaptive (Lawrence, 2013).
VUCA necessitates organizations to be agile and adaptable in managing their strategies
and allocating resources. The pandemic has shattered the business environment (Suneson,
2020), compelling businesses to counter the VUCA world with agility, innovation and
adaptability.

Agility would be the foremost important attribute for businesses to prosper in a VUCA
environment. Agility in the business context is the capacity to react quickly to rapidly
changing circumstances (Nijssen and Paauwe, 2012). In the 1990s Stanculescu, Niculae
& Grigore introduced agility as a concept that dealt with the emergent new competitive
environment. Agility is termed as “an organization’s ability to sense and respond to changes
in an organization’s internal and external environment by quickly assembling resources,
relationships and capabilities.” A business needs to be fast and flexible. Agile organizations
will always remain healthy and vibrant.

Adaptability means “to embrace change”. The absolute uncertainty in the business landscape
poses a tremendous challenge for businesses. The changing business environment requires
small and big businesses to change or adapt their strategies in order to remain relevant
and be successful. Developing adaptability will help the business to gain a competitive
advantage and ensure it will thrive in the VUCA environment.

References:

+ Juneja, C, Kothari, H., & Rai, R. S. (2018). Business Agility: A Systematic Review of Literature and Design
Oriented Research Synthesis. Journal of Advances and Scholarly Researches in Allied Education, 15(6):198-
218.

Lawrence, K. (2013). Developing leaders in a VUCA environment [White paper]. UNC Kenan- Flagler Business
School. http://www.cfmt.it/sites/default/files/af/ materiali/Developing-leaders-in-a-vuca-environment.
pdf

Magee, D. (1998). Roderick, Il and GEN Brehon Burke, Strategic Leadership Primer. Carlisle Barracks: US
Army War College Department of Command. Leadership and Management.

Nijssen, M., & Paauwe, ). (2012). HRM in turbulent times: how to achieve organizational agility? The

International Journal of Human Resource Management, 23(16): 3315-3335.




Workshop | - Case Writing

Facilitator: Dr. Sandeep Puri

With more than 27 years of work experience in industry and teaching, Sandeep specializes
in Sales and Marketing. He is a Professor - Marketing at the Asian Institute of Management,
Philippines. He had also worked at IMT Ghaziabad, Trident, and Novartis. He has significant
publications to his credit, with two publications in Harvard Business Review. He has more
than 80 case study publicationswith Ivey Publishing, WDI Publishing (University of Michigan),
and IMD, Lausanne along with articles and research papers in magazines, newspapers, and
international journals, respectively. His book on Sales and Distribution Management, co-
authored with Still, Cundiff and Govoni is published with Pearson. He has also 10 edited
books to his credit. Sandeep is a visiting faculty at many prestigious business schools like
S P Jain-Singapore, Fachhochschule Vorarlberg-Austria, Varna University of Management-
Bulgaria, IMT-Dubai, IIM Vishakhapatnam, IMT-Nagpur, Thapar University, Great Lakes, and
Jagdish Sheth School of Management in India. Sandeep has conducted many case writing
and case teaching workshops. He has also conducted MDPs for organizations like Apollo
Tyres, Dominos, Reckitt Benckiser, Times of India, EXL, Engineers India Limited and Indian
Postal Services.

Dr. Sandeep Puri’s Case Study Publications

Puri, S. (2019). Your Star Salesperson Lied. Should He Get a Second Chance? Harvard Business Review,
97(5), 156-160.

Sandeep Puri, Kirti Khanzode, and Alison Beard, “Expand the Menu”, Harvard Business Review, 94(6)
June 2016, pp.109-113

Santamaria, G., Puri, S., Delayco, M., & Singh, R. (2020), Brewing Peace Philippines: Customer
Relationship Management, Ivey Publishing, Product Number: 9B20A056

Mafalac, MT.P, Lim, G., and Puri, S. (2020). D.M. Wenceslao and Associates Incorporated IPO, Ivey
Publishing, Product Number: 9B20N025

Turpin, D., Joshi, S., Debnath, S., Puri, S. & Puri, S. (2020). Netflix: Hustling for more in India’s crowded
OTT space. IMD Lausanne, Product number: IMD-7-2203.

Puri, S., Sapra, N., Kathale, S., & Sahay, J. (2020). The Talking Hands: Cost and Expansion Conundrum. lvey
Publishing, Product Number: 9B20A070

Puri, S. & Sen, K. (2020). Alpha Advantech LLP: Reaching the Masses. Ivey Publishing, Product Number:
9B20A036

Krishna, S., Puri, S., & Singh, R. (2020). Unilever: Using Horlicks's brand equity to lead. Ivey Publishing,
product no: 9B20A021

Puri, S., Dahms, S., Puri, S., &Nalamothu, R. (2020). Sarva Pharmaceuticals: International expansion to
Myanmar. lvey Publishing, product no: 9B20A016

Mishra, G., Manaktala, G., & Puri, S. (2020). Navigating a career crossroads. Asian Case Research Journal,
24(1), 35-48.

Turpin, D., Puri, S., Francisco, J., Mishra, G., Khandai, S. (2019). Eco Tasar Silk Private Limited: Moving
Beyond Business. IMD Lausanne, Product number: IMD-7-2131.

Mafalac, MT.P, Jakosalem, S.M.M, and Puri, S. (2019). Shakey’s initial public offering: Dilemma of
investing, lvey Publishing, Product Number: 9B19N021




Singh, V. & Puri, S. (2019). Zerodha: Sustaining a Leadership Position in India. Ivey Publishing, Product
Number: 9B19A048

Puri, S., Pandey, S., & Hayati, B. (2019). Robinsons Retail Holdings Inc.: Navigating Rustan’s acquisition.
Ivey Publishing, Product Number: 9B19A047

Delayco, M.L.C., Puri, S., & Hayati, B. (2019). House of Lasagna: Growth and Expansion Fix. lvey Publishing,
Product Number: 9B19A034

Puri, S., Hayati, B., Qamar, A. and Turpin, D. (2019). Sri SriTattva: A Diversification and Expansion Spree.
IMD Lausanne, Product number: IMD-7-2074.

Puri, S., Goel, S., Krisha, S., Hayati, B., & Singh, R. (2019). B9 Beverages: From Start-up to Scale-up. lvey
Publishing, Product Number 9B19A008

Sandeep Puri, Darren Meister, ArchishmanLatyan, Shreeya Dash, “Maha Research Labs: Sales Force
Expansion” with Product Number -9B18A070, published with Ivey Publishing.

Jones Mathew, Banasree Dey, SandeepPuri, “Tiktauli de Corps: A Branding Dilemma” with Product Number
-9B18A066, published with Ivey Publishing.

Shweta Pandey, Sandeep Puri, and Babak Hayati, “Big Boss Cement Inc.: Stirring Up Industry Competition
in the Philippines” with Product Number -9B18A055, published with Ivey Publishing.

Sandeep Puri, Archit Kacker, Shreya Gupta, “Coca-Cola India’s Frozen Dessert Plan Heats Up Competition”
with Product Number -9B18A050, published with Ivey Publishing.

Jones Mathew, Banasree Dey, and Sandeep Puri, “Brand W: Strategizing for Omni-Channel Retail” with
Product Number -9B18A046, published with Ivey Publishing.

Sandeep Puri and Rakesh Singh, “Ajanta Packaging: Key Account Management” with Product Number
-9B18A023, published with Ivey Publishing.

Rakesh Gupta, Valiaparampil Sebastian, Sandeep Puri, Kirthivasan Sathya Narayanan, “Funskool India:
Defend, Lead, and Counter Rivals” with Product Number-9B18M066, published with Ivey Publishing.
Sandeep Puri, Kushal Dev Kashyap and Gaganpreet Singh, “United Airlines’ Service-recovery Challenge
After Reputation Meltdown “ with Product Number -9B18A015, published with Ivey Publishing.

Sandeep Puri, Archit Kacker, Shreya Gupta, “Coca-Cola India: More than Just Sugar and Fizz” with Product
Number -9B18A013, published with Ivey Publishing.

Sandeep Puri and Bindu Gupta, “Laurs&Bridz: Human Resource Policies for Sales Personnel” with Product
Number - 9B18A006, published with Ivey Publishing.

Sandeep Puri, Anand Khanna, Abhishek Sen, Laurs&Bridz: Implementation of a Customer Relationship
Management Solution, with Product Number - 9B18A004, published with Ivey Publishing.

Gautam Challagalla, Ajay Kohli, Sandeep Puri, Siddhant Puri, and Arup Lekh, “Chennai Super Kings:
Rebuilding a Tainted Brand” with Case Number: IMD-1947 is published with IMD, Lausanne.

Sandeep Puri and Ajay Kohli, “PreciaPharma: Promoting Ethical Sales Practices” with Product Number -
9B17A045, published with Ivey Publishing.

Sandeep Puri and Elena Poliakova, “Maha Research Labs: The Turkish Opportunity” with Product Number
- 9B17A34, published with Ivey Publishing.

Gupta, B, and Puri, S, “ICICI Bank: Aligning Corporate Culture with Strategy” with Product Number: case
5-166-569 is published with WDI Publishing (University of Michigan).

Puri, S; Khanzode, K and Trivedi, P “UAE’s Lincoln University of Business & Management Looks to Solidify
Success” with Product Number: case 5-262-583 is published with WDI Publishing (University of Michigan).
Sandeep Puri, Shivani Upadhyay, and Shubham Sharma, “Johnson Controls-Hitachi: Aiming to Consolidate
a Market Lead” with Product Number - 9B17M082, published with Ivey Publishing.

Ritu Sharma, SandeepPuri, “Colored Cow: Creating New Milestones for Business Growth” with Product
Number - 9B17M089, published with Ivey Publishing.

Gaganpreet Singh, SandeepPuri, and Sanjit Kumar Roy, “Pepperfry.com: Marketing to Manage Customer
Experience.” with Product Number - 9B17A34, published with Ivey Publishing.

Sandeep Puri, Shubham Sharma, Shivani Upadhyay, “Johnson Controls-Hitachi: Moving Out of the Core
Product Range.” with Product Number - 9B17A029, published with Ivey Publishing.

Shalini Kalia, and Sandeep Puri, My Kind of Cakes: An Expansion Dilemma, with Product Number - 9B17A024,
published with Ivey Publishing.

Mathew, J; Dey, B and Puri, S “The Renault KWID: Disrupting India’s Hatchback Market” with Product
Number - 9B17A023 is published with Ivey Publishing

Shah, R; Singh, G, and Puri, S, “Volkswagen Emission Scandal: Reputation Recovery and Recall Strategy”
with Product Number - 9B17M052 is published with Ivey Publishing

Singh, G, Puri, S and Sarin, S “Coca-Cola Zero Sugar: The value cycle during a relaunch” with Product
Number - 9B17A009 is published with Ivey Publishing

Mishra, G, and Puri, S “Cyklop Battles with Service-Domain Employee Exits” with Product Number -
9B16M224 is published with Ivey Publishing

Puri, S; Joshi, S and Debnath, S, “Eveready: Taking on the Indian Consumer-Appliance Market” with
Product Number - 9B16M200 is published with Ivey Publishing.




Puri, S; Ajeya, A and Chugh, J, “Patanjali takes on Industry Giants” with Product Number - 9B16A039 is
published with Ivey Publishing.

Puri, S; Khanzode, K and Jain, R, “Moshi Looks to Popularize Fusion Fare in Dubai” with Product Number -
9B16A032 is published with Ivey Publishing.

Puri, S, and Puri, S “Rx Pharmacy: Physical Versus Online Options” with Product Number - 9B16M115 is
published with Ivey Publishing

Puri, S; Kaushik, A and Kachhwal, K “Reckitt Benckiser: Developing a New Laundry-Care Category in
India”, with Product Number - 9B16A026 is published with Ivey Publishing.

Batra, S, and Puri, S “Baggout: Growing a Social Curation Start-Up” with Product Number - 9B16M086 is
published with Ivey Publishing.

Puri, S and Krishna, S. “Puma’s Challenge to Sustain Leadership Position in India” with Product Number
- 9B16A006 is published with Ivey Publishing.

Puri, S; Agarwal, S; Upadhyay, S, and Chatterjee, D. “Paytm: Targeting More Pockets for its Mobile Wallet”
with Product Number - 9B16M026 is published with Ivey Publishing.

Puri, S; Taneja, B; Gupta, P, and Menon, A. “Amul Dairy: Camel Milk Launch in India” with Product Number
- 9B16M020 is published with Ivey Publishing.

Puri, S; Chabbra, S, and Peshin, K. “Britannia Industries: Maintaining a Market Lead” with Product
Number - 9B16M022 is published with Ivey Publishing.

Pandey, N; Singh, G and Puri, S., “Marketing at Nyassa” with Product Number - 9B16A004 is published
with Ivey Publishing.

Puri, S; Kapoor, S; Mathur, T and Kaur, A., “Should Natco Explore The Out-Licensing Opportunity” with
Product Number - 9B15A072 is published with Ivey Publishing.

Puri, S; Subramanian, M and Grandhi, A., “Hindustan Unilever Mulls Over E-grocery Market Option” with
Product Number - 9B15A054 is published with Ivey Publishing.

Khanzode, K, and Puri, S, “RajuOmlet: Expanding in The United Arab Emirates” with Product Number -
9B15A052 is published with Ivey Publishing.

Batra, S, and Puri, S, “GCS Consulting: Should Corporate or Personal Interests Come First?” with Product
Number - 9B15M042 is published with lvey Publishing.

Mishra, G, and Puri, S, “NTL Lemnis: Exploring the B2C Market” with Product Number - 9B15A040 is
published with Ivey Publishing.

Puri, S; Begen, M; Nangia, A; Rawal, A and Rawat, M., “Lakshmi Project: Sales Structure Dilemma” with
Product Number - 9B15A019 is published with I1SB-Ivey Publishing.

Puri, S, and Puri, S, “Dilemma of an Area Manager” with Product Number: case 1-430-432 is published
with WDI Publishing (University of Michigan).

Batra, S, and Puri, S, “Flipkart: The Big Billion Day Fiasco” with Product Number: case 1-429- 431 is
published with WDI Publishing (University of Michigan).

Dhanaraj, C; Puri, S; and Subramanian, M, “Agro Tech Foods and the Branded Pulses Segment” with
Product Number - IMD-7-1642 is published with IMD, Lausanne

Puri, S; Bhatnagar, U; Rawat, P; Shandilya, K, “Boroline Branding: More Than Cosmetic Changes” with
Product Number: case 1-429-432 is published with WDI Publishing (University of Michigan).

Puri, S; Srinivas, A and Kartikeyun, A, “Should Cairn India Venture into Offshore Drilling?” with Product
Number - 9B14M136 is published with Ivey Publishing.

Puri, S; Sharma, P; Sudan, M and Basu, S, “Hindustan Unilever and the prenatal care market” with
Product Number: case 1-429-405 is published with WDI Publishing (University of Michigan).

Ranjan, J, and Puri, S, “Ideas Kitchen’s Expansion Fix” with Product Number - 9B14M132 is published with
Ivey Publishing.

Puri, S; Rawat, M; Rawal, A and Nangia, A., “Should Kellogg’'s Launch Gluten-Free Products in India” with
Product Number - 9B14A030 is published with Ivey Publishing.

Puri, S., “Parkin Laboratories: Sales Force Effectiveness” with Product Number - 9B14A015 is published
with Ivey Publishing.

Puri, S, “Ajanta Packaging” with Product Number - 9B13A049 is published with Ivey Publishing.

Puri, S; Bhattacharyya, S and Ajmera, H., “Should Ranbaxy launch an Energy Candy in India” with Product
Number - 9B13M107 is published with Ivey Publishing.

Puri, S; Prasad, A; Natarajan, A; Parasaran, V; Yenika, S and Venna, V., “Whirlpool and The Built-In
Appliances Industry in India” with Product Number - 9B13M082 is published with Ivey Publishing.

Puri, S., “Parkin Laboratories: Sales Target Dilemma” with Product Number - 9B13A017 is published with
Ivey Publishing.




Workshop Il - Teaching cases from the lens of a reviewer
and an editorial perspective

Dr. Vasant Sivaraman

Vasant Sivaraman is Associate Dean, Academics and Professor at the S P Jain Institute of
Management and Research (SPJIMR), Mumbai, India. SPJIMR is accredited by AACSB and
AMBA. He has worked for sixteen years as an Investment Banker with HSBC, ING Barings
etc. providing capital raising and financial advisory services to large corporates. He joined
SPJIMR in 2003 with teaching and research interests in business policy, corporate finance and
capital markets. He has been an adjunct faculty in the UAE and in Germany. He completed
his PGDM from IIM Calcutta and PhD from the University of Mumbai.

He has extensive experience with business simulations. Since 2016 he has been delivering
faculty workshops with content support of HBP on teaching with simulations. He is an
author of several case studies published with international publishing houses. Since 2015,
he has been serving as an Associate Editor for the Emerald Emerging Markets Case Studies
(EEMCS). He particularly enjoys editorial work because of the immense learning and value
adding opportunity.

Dr Vasant Sivaraman’s Publications
V Sivaraman, Charulatha J, Vishnu Pillai: ‘Seezee Ceramics Ltd’, European Case Clearing House Case 104-
069-1

« V Sivaraman, Charulatha J, Vishnu Pillai: ‘Seezee Ceramics Ltd TN’, European Case Clearing House Note
104-069-8

« VSivaraman, Shweta Singh, JyotiAbrol: ‘Green Shoe Option-Can it mitigate mispricing?’, ICFAl Reader, 2004

« RJalan, S Lalwani, V Sivaraman: ‘Morepen Laboratories Ltd-Transforming to a healthcare company’, Journal
of International Business Education Vol 3 2007, case

« V Sivaraman, S Lalwani, R Jalan: ‘Morepen Laboratories Ltd- Transforming to a healthcare company,,
Journal of International Business Education Vol 3 2007, teaching note

« V Sivaraman, Adithya Anand: ‘Tata Steel Limited: Convertible Alternative Reference Securities’ Ivey
Publishing, Richard Ivey School of Business, Case 9B0O8N0O1

« V Sivaraman, Adithya Anand: ‘Tata Steel Limited: Convertible Alternative Reference Securities’ Ivey
Publishing, Richard Ivey School of Business, Note 8BO8NO1

« V Sivaraman, Mayankjoshipura, Adithya Anand: ‘Tata Steel Limited: Convertible Alternative Reference
Securities-B’, Ilvey Publishing, Richard Ivey School of Business, Case 9B10N032

« V Sivaraman, Mayankjoshipura, Adithya Anand: ‘Tata Steel Limited: Convertible Alternative Reference
Securities-B’, Ivey Publishing, Richard Ivey School of Business, Note 8B10N32

« VSivaraman, G Sivaraman: ‘MCGM: Managing Mumbai’, Thunderbird Case Series, Case: A09-09-0005

« VSivaraman, G Sivaraman: ‘MCGM: Managing Mumbai’, Thunderbird Case Series, Note:C09-09-0005

«  GSivaraman,V Sivaraman: ‘Dr. M L Dhawale Trust Hospital: Towards Sustainability’, Ivey Publishing, Richard
Ivey School of Business, Case 9B10B010

« GSivaraman, V Sivaraman: ‘Dr. M L Dhawale Trust Hospital-Towards Sustainability’, Ivey Publishing, Richard
Ivey School of Business, Note 8B10B10

< VSivaraman, V Krishna: ‘Cricket in India: Losing Its Way?’ lvey Publishing, Richard Ivey School of Business,
Case 9B12M055

« VSivaraman, Utham KS: ‘The Indian Premier League: Reenergising Cricket?’, lvey Publishing, Richard Ivey
School of Business, Case 9B12M056

« VSivaraman: ‘Cricket in India: Losing Its Way? And The Indian Premier League: Re-energising Cricket?’, lvey
Publishing, Richard Ivey School of Business, Note 8B12M055

« A. Agarwal, V Sivaraman: ‘Suzlon- The ‘Upstart’ Acquirer From India’, Journal of Strategic Management

Education Vol 8, Issue 1, 2012, case




« VSivaraman: ‘Suzlon- The ‘Upstart’ Acquirer From India’, Journal of Strategic Management Education Vol
8, Issue 1, 2012, teaching note

« B Kulkarni, V Sivaraman: ‘Using Business Simulations to Introduce Business Concepts’, The Association
for Business Simulation and Experiential Learning, Conference Proceedings, Oklahoma City, USA, March
2013’

« M Joshipura, V Sivaraman, S Nawani, ‘Tata Power Ltd.: Innovation in Financing Growth’, Emerald Emerging
Markets Case Studies, case- EEMCS-04-2013-029, volume 3; issue 3, 2013

« M Joshipura, V Sivaraman, S Nawani, ‘Tata Power Ltd.: Innovation in Financing Growth’, Emerald Emerging
Markets Case Studies, teaching note-EEMCS-04-2013-029, volume 3; issue 3, 2013

« VSivaraman, Varun Madan: ‘Tata Chemicals Ltd’'s Global Acquisitions’, lvey Publishing, Richard Ivey
School of Business Foundation, Case- 9B14M078, 2014

« VSivaraman, Varun Madan: ‘Tata Chemicals Ltd’'s Global Acquisitions’, lvey Publishing, Richard Ivey
School of Business Foundation, TN- 8B14M078, 2014

« VSivaraman: ‘Bharat Forge Ltd.: International Scope Expansion’, lvey Publishing, Richard Ivey School of
Business Foundation, Case- 9B15M006, 2015

« VSivaraman: ‘Bharat Forge Ltd.: International Scope Expansion’, lvey Publishing, Richard Ivey School of
Business Foundation, TN- 8B15M006, 2015

Dr. Ram Kumar Kakani

Ram Kumar Kakani is a Professor and Head (Center for Governance) at the IIM Kozhikode.
Ram started as atechnocrat in the corporate sector and moved towards the academic world,
focusing on Finance-Performance-Strategy. Earlier, Ram was faculty at XLRI Jamshedpur and
LBSNAA Mussoorie. Abroad, he worked as an academic in Denmark, Nigeria, Singapore and
UAE. Lately, Ram has moved towards the Leadership domain to explore socially impactful
initiatives aimed at Public Administration, including holding the role of Director of the
Government of India’s NCLDCA. Ram has co-authored books with publishers ranging from
Cambridge, Sage to Routledge. His textbooks with McGraw-Hill run into multiple editions.
Ram hopes to consolidate his learnings by merging his cross functional insights in Business,
Financial Analysis, Governance, Public Policy, and Leadership Development — and make life
more meaningful.

Dr Ram Kumar Kakani’s Significant Publications
Nayak, Amar KJR and Ram Kumar Kakani. Critical Perspectives on Public Systems Management in India:
Through the Lens of District Administration, Taylor & Francis, Routledge Publishers, 2021, URL: https://
www.routledge.com/Critical—Perspectives—on—Public—Systems—Management—in—India—Through—the/
Nayak-Kakani/p/book/9780367540234

« Gupta, Vishal, Sanjeev Chopra, & Ram Kumar Kakani. Leadership competencies for effective public
administration: a study of Indian Administrative Service officers. Journal of Asian Public Policy, 11(1), 98-
120, 2018.

+ Gaurav Marathe & Ram Kumar Kakani (2019) Recognizing Innate Transformational Traits in Public
Administrative Services: Are We Doing Right?, International Journal of Public Administration, DOI:
10.1080/01900692.2019.1644518

« Kakani, Ram Kumar & Gaurav Marathe, “A Day in the Life of a District Magistrate”. Journal: SAGE Business
Cases, SBC-17-0041; 2018 [ISBN: 9781526437310].

« Marathe, Gaurav & Ram Kumar Kakani, “Sense-Making Framework for Effective Leadership”. Journal: SAGE
Business Cases, SBC-17-0021; 2018 [ISBN: 9781526436184 ].

- Kakani, Ram Kumar & Monika Verma, “The Himalayan Challenge: Scale or Fail?”. Journal of Critical Incidents,
Volume 10; Fall 2017

- Kakani, Ram Kumar, Santosh Sangem &Karunanidhy Thavaseelan, “Creating a Customized Balanced
Scorecard: Assessing and Optimizing Processes and Practices”. Journal: SAGE Business Cases, SBC-18-
0040; 2019 [ISBN: 9781526465924].




Workshop Schedule

Workshop I - Case Writing

Day 1 - December 02,2021 - 9.00 a.m. - 10.30 a.m.
The Art of Case Writing

- Basics of case writing

« Elements of a case study

« Tips to design a case study

Day 1- December 02, 2021 - 10.45 a.m. — 1.30 p.m. (Break from 12.00-12.15 p.m.)
Developing a Caselet

 Caselet discussions

 Building the case dilemma and exploring pertinent questions
Practicum: Class exercise on Caselet Development

Day 2 - December 03, 2021 - 9.00 a.m.-12.00p.m. (Break from 10.30-10.45 a.m.)
Writing an Effective Teaching Note

 Tips for effective teaching notes

 Building Theoretical Framework and Conceptual Model
Practicum: Class exercise on Caselet and Teaching Note

Day 2 - December 03, 2021 - 1215 p.m.- 1.15 p.m.
Case Study Publication

« Preparing for publication

- Citations

- Language, copyediting and proofreading

- Different case study publishing avenues

Day 2 - December 03, 2021 - 115 p.m.-1.30 p.m.
Q&A
Closing of Case Writing Workshop

Workshop Il - Teaching cases from the lens of a reviewer and an editorial
perspective

Day 2 - December 03, 2021 - 4.00 p.m.-6.00 p.m.
Teaching cases from the lens of a reviewer and an editorial perspective

Workshop Fees

* INR 1500 inclusive of GST. Click Here
- The workshop fee is waived off for registered conference delegates.



https://forms.gle/erZ63i5GQEwRZfUz7

Keynote Speaker

Dr. John Donnellan

Dr.DonnellanisanAssociate Professorand Chairofthe ManagementDepartment
at the New Jersey City University (NJCU) School of Business Management. He is
a two-time Fulbright Scholar having worked in Finland at Turku University of
Applied Sciences and Satakunta University of Applied Sciences. His research
dealt with cooperative international pedagogy between Finland and USA.
He has also been awarded the “Bright Idea Award” 2018 Stillman School of
Business at Seton Hall University based upon this research. In addition, his
experience includes teaching courses within Harvard Business School Online,
delivering papers at Cambridge, Oxford and Columbia Universities. His global
experience includes lecturing in China, England, Finland, France, India and
Mexico. Dr. Donnellan is a former Wall Street Executive from JPMorgan and
Prudential Financial.

His research is based on International Management Theories and Finance
having published 11 articles. The most recent research deals with the changing
environment within the international educations’ environment and his paper
“Reflection on Internationalization of Higher Education” has been published
and discussed within academia. This paper introduces the new concept “ARC”
model as discussed at the AAUA conference in 2021 as well as discussed on
USA Public Radio PBS.




Call for Papers

Teaching cases, Research cases, and Qualitative Research Papers are invited
from academicians, industry practitioners, research scholars, consultants
and students on the following broad sub-themes. The list of sub-themes is
indicative but not exhaustive.

Indicative Sub-Themes

3 Strategy Entrepreneurship
t‘. Strategic Renewal ‘Y ° Family Managed Businesses
Organisational Transformation = Micro Small Medium Businesses
Strategic Innovation Social Entrepreneurship
Strategic Impact Self Employed
Strategic Vision and Planning New Ventures

Corporate Sustainability Strategy
Re-engineering Business Models

/=31 Business Ethics Communication
8i® Corporate Social Responsibility Corporate Communication Strategies
| — Corporate Governance Cross-Cultural Communication
Sustainability Communication Technologies
Corporate Citizenship Virtual Communication

Reputation Management

"l

-




Author Guidelines

The extended abstract must be prepared as per the following guidelines:

1. Submission of the abstract must be made in Microsoft Word format to
the Conference Co-ordination Committee, not later than midnight of
September 12, 2021 at gmcee.simsr@somaiya.edu

2. The author(s) must clearly mention under what theme of the conference;
the abstract is to be included. All abstracts will be double blind peer
reviewed and only those approved by the reviewers will be selected.

3. Extended abstracts of a minimum of 1500 words and maximum of 2000
words should be e-mailed in Microsoft Word.

4. Authors will be notified of acceptance of their submission by midnight of
September 30, 2021.

5. Selection of papers for presentation will be based on the quality of
abstracts.

6. In case of any revisions suggested by the reviewers, the revised abstracts
must be submitted by October 20, 2021 for inclusion in the Conference
proceedings.

7. All the extended abstracts will be published in a compendium with an
elSBN number.

8. One author can present a maximum of two papers.

9. In a joint submission, at least one of the co-authors should be registered
for the conference. Participation certificate will be provided to the co-
author.

10.The institute has a strict anti-plagiarism policy so the originality of the
work should be ensured by the authors.

11. All extended abstracts must include the following details: Name, Email id,
Author affiliation, Designation, Mobile No.

12.In-text citations and references should be strictly in APA-7 format only.
Below link is for your reference:APA Style Referencing

13.Page layout - no spacing, font style and size - Times New Roman, 12-point,
line spacing - 1.5, margin: 1 inch

14.Extended abstract must be the original work of the author. If it is greater
than 20% and above plagiarism will be rejected.

15.For more details regarding the conference, please refer to the Frequently
Asked Questions



https://docs.google.com/document/d/1iM178gWY6gx99_waoCyhfS5EE-k-VsQSgaLKh9tvOQA/edit?usp=sharing
https://docs.google.com/document/d/1iM178gWY6gx99_waoCyhfS5EE-k-VsQSgaLKh9tvOQA/edit?usp=sharing

Extended Abstract Guidelines for Teaching Case/Research
Case/Research Paper

Cases that are prompted by an event are better suited as teaching cases while
those which study a phenomenon within a context are well-suited as research
cases.

Extended Abstract Template for Teaching Case

Teaching cases of applied problem-solving or applied decision type should
establish linkage with theory. It must consist of a protagonist, who is facing
a dilemma/problem, that unfolds before the reader within the first two
paragraphs; the case must have dramatization, must suggest different
alternatives to solve the dilemma and must be narrated as a story that
engages readers.

Extended abstract must be minimum 1500 and maximum 2000 words
including the keywords (at least 3-5 words). It must consist of the following:

Title

Abstract: Describe the case and its context in approximately 300-400 words
Dilemma/Research Question: Describe the dilemma that the case is
attempting to answer in approximately 300-400 words

Theory: Describe which theory the case will connect to in approximately 250-
300 words

Basis of the Case: Select the event

Type of the Case: (Applied Decisional or Applied Problem Solving) Select the
applicable one

Protagonist: (Present/Absent/Not Needed) Select the applicable one
Possibilities to resolve the dilemma: Mention the possibilities to resolve the
dilemma for the case in approximately 350-450 words

Discussions: Discuss briefly the case questions in approximately 250-300
words

Extended Abstract Template for Research Case

A research-based case examines an event, a person, place, phenomenon,
or other types of subjects of analysis to extrapolate key themes and results
that help predict future trends, elucidate previously unseen issues that

can be applied to practice, and/or provide a course for comprehending a
critical research problem with greater clarity. A case study research paper
may examine a single subject of analysis, or be conceived as a comparative
investigation to show relationships between two or more subjects. The
methods used must be qualitative in nature.




Extended abstract of research cases must be minimum 1500 and maximum
2000 words including the keywords (at least 3-5 words). It must consist of the
following:

Title

Abstract: Describe the research case and its context in approximately 300-
400 words

Research Question: Describe the question that the case is attempting to
answer in approximately 200-250 words

Theory: Describe through literature review which theory the case will
connect to in approximately 350-450 words

Basis of the Case: Select the phenomenon/event

Type of the Case: (Applied Decisional or Applied Problem Solving) Select the
applicable one

Protagonist: (Present/Absent/Not Needed) Select the applicable one
Findings: Mention the findings of the phenomenon-based case in
approximately 350-450 words

Discussions: Discuss briefly the findings in approximately 250-350 words

Extended Abstract Template for Research Papers

Extended abstract of research papers must be minimum 1500 and maximum
2000 words including the keywords (at least 3-5 words). It must consist of the
following:

Title

Purpose of study: Explain in brief your rationale to carry out this research.
The study hypotheses (if applicable)/propositions: Based on the type of
research, mention the hypotheses/propositions of the study.

Brief literature review: Describe the literature survey in brief with the
theoretical perspective and coin in the gaps in research.

Research Methodology: Clearly state the research design adopted, discuss
the sampling profile, analytical method and psychometric measurements
used (if any).

Results & Discussion: Specify the results of the study and summarize in brief
by relating the key findings with the theory.

Managerial implications for theory and practice: Indicate significant
contributions of the study in most relevant areas like industry/society/
research etc.

Limitations and future scope of the study: Mention key limitations and
future studies of the research.

Conclusion: Conclude your research including key findings in 3-4 lines.
Keywords: Mention pertinent keywords from the study - maximum 5.




Best Paper Award

Best Paper Award will be given to recognize the outstanding contribution
based on the extended abstract and the subsequent presentation during
the Conference. The paper should clearly emphasize on the theme of the
conference.

Publication Opportunities

All selected extended abstracts will be published as Conference Proceedings
with an eISBN Number, subject to copyright form duly signed and submitted
after acceptance of the extended abstract.

Upon acceptance of the abstract, the author(s) agree to the following:

(a) to release the copyright to the 4th GMCEE, (b) to return the manuscript
(abstract) in correct format (via e-mail) to the Proceedings Editor and (c) at
least one author will present the manuscript at the conference and will pre-
register as a condition for acceptance and publication.

The following are the list of cases publishing outlets recommended by the
conference organisers. All authors are requested to submit their cases to
suitable publication individually. All submissions will go through regular
double-blind peer-review and publishing processes. The conference organisers
and publishers do not guarantee publications.




Journal List

Recommended Publications for Submission

Journals of Emerald Publication Limited

: Journal Name: Emerging Markets Case Studies
emerald ISSN No: 2045-0621

PUBLISHING
Indexed: Scopus
Publication guidelines: Click Here
e J =4 Journal Name: Emerging Markets Case Studies

ISSN No: 2045-0621
paregreneuritiel  Indexed: Scopus
Publication guidelines: Click Here

Journal Name: Emerging Markets Case Studies
ISSN No: 2045-0621

Indexed: Scopus

Publication guidelines: Click Here

¢ Journal Name: Emerging Markets Case Studies
ISSN No: 2045-0621

SOUTH ASIAN
JOURNALOF
BUSINESS AND " 5 %/

MANAGEMENT 3 %o
CASES :

o g
oty
o



https://www.emeraldgrouppublishing.com/journal/emcs#author-guidelines
https://www.emeraldgrouppublishing.com/journal/jeee?distinct_id=178870c3c41542-05cf5c8c9b7fe1-5771031-100200-178870c3c424c6&_ga=2.266216331.504228856.1619378067-1983753799.1617173430#author-guidelines
https://www.emeraldgrouppublishing.com/journal/tcj
https://journals.sagepub.com/author-instructions/BMC

Conference Submission Details

Extended abstract Last registration
acceptance decision deadline

Sept 30"
2021

Sept 12"
2021

Last date for extended Early registration
abstract submission window closing

Conference Fee Details (Non-Refundable)

Delegate Type National (INR) International (US$)
Corporate 5,000 200
Academician 3,000 100

PhD Student 1,500 50

PhD Student of SVU Institutes 1,000 -
Management Student 500 50

Conference registration form

Link to the registration form: Click Here
Please fill the complete form as per the instructions given. You can register
online by using the following details:

Name & Style of Bank Accounts: Somaiya Vidyavihar University - KJSIMS

Name of the Bank: HDFC Bank Ltd
Account Number: 50100350136066
Type of Bank Account: Saving Account
MICR Code: 400240015
IFSCCode: HDFC0000060
PAN No.: AAATS2056G

GST Registration No.: 27AAATS2056G1ZL



https://forms.gle/iefTPVsHXETiYApg9

Advisory Committee

Dr. Monica Khanna, Dr. Nelli Kozlova,

Director, Deputy Director - International Affairs,
K J Somaiya Institute of Management Graduate School of Service and Trade,
Dean - Faculty of Management Studies, Peter the Great St. Petersburg

Somaiya Vidyavihar University, Polytechnic University,
India Russia
Dr. Radha lyer, Dr. Rose Mathafena,

Area Chairperson - General Management, National Research Manager,
K ) Somaiya Institute of Management, Vega School of Management,
India South Africa

Organising Committee

Conference Convenors:
Dr. Reena Mehta & Prof. Gita Sashidharan

Conference Co-Convenor:
Dr. Satyendra Upadhyay

General Management Faculty:
Dr. Rushi Anandan, Prof. Milind Gawai and Prof. Aparna Pandey

Conference Manager:
Ms. Kiran Gupta

Contact us:

K ) Somaiya Institute of Management

Somaiya Vidyavihar University

Mumbai, India

Phone: +91-81693 37242/ 98924 33360 / 98200 54605
Email: gmcee.simsr@somaiya.edu

Web: simsr.somaiya.edu



https://www.facebook.com/SIMSRofficial
https://instagram.com/simsrofficial
https://www.linkedin.com/school/simsrofficial
https://twitter.com/simsrofficial

