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Established in 2019, Somaiya Vidyavihar University,
Mumbai, is a self-financed, autonomous university
recognized by the University Grants Commission
(UGC).

Somaiya Vidyavihar, with over six decades of rich
experience in building and managing educational
institutes of great repute, is the sponsoring body.

Operational from 26th August 2019, Somaiya
Vidyavihar University is a place where you can
explore new possibilities, pursue your passion and
above all, find yourself.
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Welcome to Somaiya Vidyavihar University. We are a place where you
can explore new possibilities, pursue your passion, and above all,
find yourself.

Our motto is: "Fea g Faed” | Knowledge alone liberates. Knowledge
provides opportunity. To make the life lived more meaningful. In the
service of one's family, one's community, one's AN, country, and
indeed the world.

The education we provide will reflect its timeless fundamentals, its
current context, and applications. We will strive to provide you with
an environment to engage this world, to discover new truths, make
new applications to create and share knowledge.

Our education will also be experiential and holistic. With projects
that are 'real' and those that complement the learning inside the
classroom. We want you to be at the cutting edge of change, to
incubate companies, to create NGOs, and pursue any field of your
passion. Our education will also instill an appreciation for art and
culture, the Indian tradition, and will include sports as a part of the
campus experience. We want each of you to lead a full life, to fall in
love with life.

Our dream Is to build a world class research and teaching institution,
that is global in the reach of its ideas, and universal in its service. |
invite you to come and be a part of our community and to further
this mission.

FROM THE CHANCELLOR'S DESK
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| have great pleasure in welcoming the prospective management education
aspirants to the Somaiya Vidyavihar University, Mumbai for their studies in the
university's K ) Somaiya Institute of Management. The subject of Management
as an academic and professional discipline has been undergoing revolutionary
changes during the last few decades, requiring appropriate knowledge in an
interconnected world. We are in an era when knowledge is expanding at an
unprecedented rate.

Mastering theoretical, experimental and practical management and business
skills through effective education programmes is indispensable for developing
core competencies and for giving the students a competitive edge. For
maximization of the opportunities for the cost-effective management
education and training, globalization, localization, contextualization and
individualization of curriculum and transactions are necessary.

Bearing these basic principles and dynamic challenges, we at K | Somaiya
Institute of Management have been at the forefront of quality and responsible
management education in the country. Qur Master of Business Administration
(MBA) programmes are designed, transacted and delivered following
internationally renowned patterns evolving the best practices in business and
management education.

Amongst our alumni are top-ranking and highly-placed executives all over the
world. Highly qualified and experienced faculty, state-of-the-art infrastructure,
the business and industry environment of the financial capital of the country,
and a serene, beautiful green campus with several sporting facilities and other
educational, research and innovation institutions are the hallmarks of K J
Somaiya Institute of Management and the Vidyavihar campus of the University.
Qur academic credentials, achievements, national and international
accreditations and recognitions put us among the top-most institutions in the
country. | am extremely glad to welcome you as a student of this premier
management institute in the Somaiya Vidyavihar University. Once you are here,
I am sure you will enjoy the best of teaching and learning, research and
community experiences in your student life.
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K J Somaiya Institute of Management, Somaiya Vidyavihar University, works with a
mission to foster a spirit of inquiry, enable livelihoods, encourage innovations and
create good citizenships.

The Institute has evolved offering core MBA, domain specific and multi-disciplinary
MBA programmes in step with the requirements of the various sectors of the industry
and growth opportunities in the economy. However, with the emergence of new
industry verticals and start-ups that are riding on the advances and applications of
technology to traditional sectors, rapid development of new business models based
on human-computer interface, intense disruptions and competitions, integration of
rural and urban markets due to mobile and internet penetration, blurring of
knowledge boundaries, requirements of agility and adaptability along with emotional
maturity as the new business skill sets, the Institute has carried out intense internal
deliberations and discussions on the future of management education and how it
should be delivered to the incoming students.

As an outcome of this, the Institute is recasting its current standalone MBA
programmes under one umbrella to offer a unigue MBA programme from AY 2022
that gives the students an opporiunity to carve their own professional and
knowledge profiles through the selection of major and minor areas of study
selecting from a wide range of bouquet of subjects. The programme architecture
from AY 2022 will comprise of the 2 year-full time MBA programme (with choice of
major and minor areas of study) along with multi-disciplinary MBA Healthcare
Management and MBA Sports Management as stand-alone programmes. The Institute
will also offer incoming students an gpportunity to learn from its sister Institutions
of Somaiya Vidyavihar. Thus becoming a truly global business school, in line with the
offerings of the leading business schools in India and abroad.

These initiatives along with facilities for experiential learning, sports, etc. help
students to develop their physical, emotional, spiritual and adaptive quotients as
they get to work on individual and team assignments.

FROM THE DIRECTOR'S DESK

Dr. Monica Khanna

Industry 4.0 requires fresh enthusiastic minds bubbling with creative energy. The
Institute is committed to training and developing such talent that can take on the
challenges of a disruptive world faced with black swan events like the COVID
pandemic. We truly believe our highly qualified and experienced faculty and
committed staff can help the students to realise their full potential.

| invite you to join our Institute and prepare you for a great career and life journey
ahead.
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11 Institute Highlights

K'J Somaiya Institute of
Management

I
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: « Located in the Financial Capital  « Holistic Learning

| of India Active Student Life

: « Experienced Faculty Excellent Placements
{

i

i
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e Lush Green Campus Strong Industry Connect

« [nternational Linkages

« Rich Alumni Base

« latest Pedagogy

« World-Class Sports
Infrastructure

Programmes Offered:

L dunnea

» Doctoral Studies » 3-Year MBA Part-Time

_ _ _ _ Programmes
K | Somaiya Institute of Management was established in 1981 as a part of

Somaiya Vidyavihar (now a constituent institute of the Somaiya

» 2-Year MBA Full-Time

« Finance Management

Vidyavihar University since August 2019) with the objective of providing Programmes « Marketing Management
state of the art education in management and allied areas. The Institute * Human Resource Management
is consistently ranked among the Top-25 Management Institutes and Top « MBA (Major & Minor) s |Information Managementt

* MBA - Healthcare Management

10 private sector B-schools in India.
« MBA - Sports Management

» Executive Education

» 2-Year MCA Programme » 15- Months MBA Executive
» Customised Management

Development Programmes
* Open Calendar Programmes

Over the past 4 decades, the Institute has evolved into a leading B-
school offering sector specific and employement-oriented management
programmes. Apart from the regular programmes, the Institute offers
customized and industry specific certificate and executive development
programmes for government bodies, companies, defense personnel and
NGOs.
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The B-School has evolved offering domain-specific and multi-
disciplinary MBA programmes in line with the growing

opportunities in various established, emerging, and growing
PROC RAMM ES industry sectors. However, with the emergence of multi-
disciplinary knowledge industries and the blurring of boundaries
between knowledge domains, the key to remaining contemporary
l N and competitive lies in creating a road map for the student that
enhances their adaptability and agility quotients.

The Institute has decided to offer the incoming students an

FOCU S opportunity to carve a pathway for themselves in planning their
careers in line with their interests and aspirations. Thus providing
them FREEDOM OF POSSIBILITIES in planning their future.

2-Year MBA Full-Time Common Learning
Programmes Coals

MBA (Major & Minor)
MBA - Healthcare Management

. Management Knowledge
. Critical and Analytical Thinking
MBA - Sports Management

LJ M —

. Communication Skills
. Team Orientation

o

Two-year full-time . Global Awareness
programmes conducted
in 6 trimesters of 10-12

weeks each

. Ethical Responsibility

~ o W

. Leadership

Co

. Integrative Thinking
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PROGRAMME
STRUCTURE

MBA

15
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PROGRAMME STRUCTURE

[rimester [ota] Marks  Total Credits
Trim | Foundation Coursas BOD 24
Trim Il Feundation Cowrses 800 24
Trim 11 Foundation Cowrses 00 27
Trim IV Major G EF
Summer 100 |
lntesnship

Trim ¥ Major 201 ]
Trim ¥ Minor 300 o
Trim VI Major 200 b
“Trim Wl Minar 300 ]
Trim VI Elective from Sistar Grades

Colleses of SV

Master 100 3
Thasi_g

Total 4500 138

CREDIT REQUIREMENTS

Foundation Courses 75
Major 30
Minor 14
Summer Internship 3
Master Thesis 3
Total Credit 134
& The Instibizte resarves Lhe righl w4 changs the struciare | cogré curmidulur based o

inpiets frar variaws stakehalders,

B OP/03/QR/01 16



PROGRAMME
HIGHLIGHTS

Master of Business Administration ]

(MBA) (Primary Field Concentrations)
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Master ol Business Administration | MBA

Major in Data Science and Analytics

Objectives

ata Soence plays an important rale in
converting the vast volume of data into
concrats insichts that can be used to
solwe complex business problems. With
data being recognized as the new oil for
organization, the spetialization in Dala
Science aims al equipping the students
with the courses that will help them
make sense of the data and apply
various  communications,  statistics,
human  pehavieral,  and  cognitive
models aleng with infarmaticn
technaicey and  analvtical tocls in
functional areas or domain of their
liking. The insights gained will halp take
CUTTENT OF Progressive decisions.

@ Learning Outcomes

The Programme Llearnine Goal
envisaced i= Proficiency in Data-
Driven Decision making and kesping
pace with industry requirements of
Technology 4.0 and beyond,

DATA SCIENCE
AND ANALYTICS

- OP/03/QR/01 I

Master of Business Administration | MBA

Major in Data Science and Analytics

@ Impartant Courses

- Database Concepts &

Applications
Dezp Learming
Financial Analytics

« Pythar for Data Science

Data Visualizalicn using Tableau

* Blockchain Technologies
« Infarmation Socurity

Management

= "R Analytics

= Digital TAnsformation
 Big Data Technologies
= Marksting Analytics

Social Madia Analytics
Cloud Computing & a7

» Al & Maching learning
+ Business Intelligente and Data

Mining
User Experience Desigrn

< ITIL
« Technology 4.0 (Al Applications in

Business)

BPOP/03/QR/01

@ Credit Requirements

The Deta Science & hAnalyiics major
specizlizastion has a total of 1300
marks. If we give one credit for 10
hours of teaching (UGC guidelines),
the tetal credity for o Major ane 39,

@ Career Opportunities

= [xata Maddeler

= Marhine Learning Engineers
= Fisk Analyst -

= Data Architact

= Markst Research Analyst

= Personal Fimancizl Adwvisor

» Operations Analyst

= Supply Chiin Analyst

= Business Analylics Speclalisl
= Managemenl Consuliant
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Masler ol Business Administration | MBA

Major in Finance

@ Objectives

———

Finan¢e is ane of the most important
areas of any ecanomy and husiness. For
the smonth functioning of the economy
and business finance experts ars
required for policymaking, making
decisions, and managing operations of
hinance. Finance specialization (Maior)
i5 offered by K ) Somaiya Institete of
Management keeping in mind  the
abjectives of making the students ready
to lead the finance functions of an
economy or business both domestic
and international,

21

@ Learning Outcomes

—_—

Decision-making andl  effective
leadership  with respect to  all
financial aspects of a corporate at
the domestic and global level.

FINANCE

OP/03/QRIO1N
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Masler ol Business Administration | MBA

Major in Finance

Important Courses

p——

- Advanced Financial Management

= financial Institutions and Markets

= Security Analysis and Portfolin
Management

« Treasury Management

+ Internaticnal Finance

+ Banking and Insurance

« Mergers and Acquisitions

= Fintech

= Financial Modelling

« Tezhnical Analysis

» Bloomberg

[ OP/03/QR/01
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e Credit Requirements

P

The finance major specialization has
a total of 1300 marks. Further, if we
give one cradit for 10 hours of
teaching (UGC guidelines), the total
credit for Major is 39

@ Career Opportunities

« Corporate finance Departmant

» Corporate Treasury Department

* Risk Management Domain

+ Financial Markets

» Financial Regulatory Bodies

« Commercial Banks

* Insurance Companies

= NBICS

» Investment Management
Companies

« Credit Rating Adencies

+ Persunal Financial Planning
Domain

» Research and Consultancy Firms




Masler ol Business Administralion | MBA

Major in Human Resources

HR capability and capacity building

Building erganizational culture
HR business partner

Employees kzlations

Designing HR roadmaps

HUMAN
RESOURCES

23

@ Learning Outcomes

T—

& major in HR will eguip the students
te deal with the Human Resocurce of
the organization in terms nf:

= HR functions from Pecreitment &
Solection; Traming & Develosprmznt
Compensation, Hewia s B
I Liwees Ferformando
Managerment, Carcer Faths 1o EXIL

« To grow into the wnle of an HE
professional and as &8 member of
the managernal team be
considered as a Business Partner.

* The student will learn 1o create
oo for the HR function, design
organizational policies, and robust
HE processes while auditing the
HE function,

» The student will creste, msnage
and maks decisions based on HR
analylics fer optimization of the
Human Reso e of the
arganization,

* The studsnt will lears o make the
employees adapt and in an agile
manner change with the dynamic
external business envirgnment

OP/03/QRI01N '
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Masler of Business Administralion | MBA

Major in Human Resources

e Important Courses

« Competency Managemont

= Tatent Acquisition & Planning

« Learning & Development

+ Compensatinn & Bensefits

+ Pesformance Management
Systerm

+ Pegpchomelnic Testing in HR

« Quatitative Research & Mixed
Methods

= Drganization Theories,
Structures & Design

« Emnployment Laws | (Wages and
Social Securnity)

+ Employment Laws 1 {(industrial
Relations Laws, Griewarice
Resolutions, and Collective
Bargaining)

= Erplayment Laws 11 (ndustrial
Safety & Welfare)

= Organization Change &
Developmesnt

+ Learning Qreanization

= Strategic HRM

« HRIS & HR Analytics

J OP/03/QR/01
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@ Credit Requirements

The  human  resources  majos
specialization has a total of 300
marks, If we give one credit Tor 10
hours of tezching (UG guidelines),
the total credits for Major are 39,

@ Career Opportunities

Talepl Arguisation: Corpoarale Rocroier
Taleet Deweloprrent: Loarning &
Levelopment Manager, Urganizational
Cevelopment, Employer Branding, Talent
Lngagement, Leadarship Development

I zriager

Salary Roveards & Bone s Compensation
& Benefts Managen PMS Manager
Emploves Relations: Emplovee Relattons
Fznager, Personngl Manager

fnabyst: Busingss Analyst, HR Analyst
(Hieman Resopices Analyst), HR Data
Analyst, HR Technolosy: Manasdiorn,
Mersonne i Anclyst, Busicess Mapoger
HE futomation & Infoarmation: H2IS
Sharad Services! Businass Units
Conglomerates, Excallence teams far
[rolicy guidancs

HR Corpsulling Assessment &
Cevelopment Centre, Greanization
Levelopment, Oreanization Lesign &
Structure, and Developreent, Coaching
MR Busingsses: Racruiting Talent,
Interviewing and Hiring Resogrges,
Surveys, GrEanizations Studies &
Irterventions, HR sudit, Legal Senvices,
SMEs, M5MEs [Outsourced HI services)




Masler ol Business Administralion | MBA

Major in Markeling

Objectives

pMarketing Gury Philip Koiler published
hiz  first baok on  Marketing
Management In 1987 and at the age of
iy years, continues to writs on the
subject of Marketing. His (atest book
publizhed in 2021 is HZH Marketing: The
Geness ol Human-to-Human Marketing.
I an era whare customer joumegs have
woen  completely  redefined by
technolagy, Frof 2hilip xotler wirites
ahout the jmporsanre of human-to-
human  connect, bringing bark the
marketing function a full oycle. The
marketing department at K | Somaiya
institule of Management endeavors to
caplure and disseminate the traditional
and contemparary challenges facing the
marketing function lucidly through it
bouquet of subjects in the marketing
area and uwse of pedapngy fnvalving
case studiss, live projacts, experiential
learning  opportunties, technology
based tools, interaction with industry
stalwarts, feld  wisits,  preparing
students for competitions and so on,
Theso inputs will prepare the student of
marketing for & full-fledged career in
marketing from day 7 in the corporate
world. Our alomni from the marketing
cdepartment QCeu Y prestigious
positions in the field of marketing in
lading companies and many af them
ame syccessful entioprenaurs,

25

@ Learning Outcomes

=

The program would ensure that the
students  gain  experise in  the
marketing  concepts, marketing
analysis tonis and realize the
Importance of customer walue and
CONSUMET behavior o take
appropriale markeling degisions in a
highly digitized and fragmented
waorld of business,

MARKETING

OP/03/QR/OT |

Masler of Business Administration | MBA

Major in Markeling

@ Important Courses

e

« Advanced Marketing Strategy

+ B2?8 Marketing

+ Digital & Sacial Media Marksting

= Integrated Marketing
Communications

+ Markeling Research

= Mark-Tech

+ Sales & Distribution Management

= Services Marketing

= Strategic Brand Management

P OP/03/QR/01
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Credit Requirements

"—..f‘

The marketing major specialization
has 1300 marks, If we give ane credit
for 10 hours of teaching (UGC
guidelines), then the total credits
would be 39,

@ Career Opportunities

« Arcount Management

» Advertising Firms

» Banks, NBFCs & Insurance
Companies

* Brand Management

« Business 1o Business Marketing

» Content Development

» Digital & Social Media Marketing

« E-Commerce Marketing

+ Financial Services Marketing

+ Marketing Analytics Domain

+ Marketing Research Firms

+ Marketing Strategy Development

» Product Management

+ Retails Marketing Chains

= Sales & Distribution Management




Masler ol Business Adminislralion | MBA

Masler of Business Adminislralion | MBA

Major in Operations Management Major in Operations Management

@ Important Courses @ Credit Requirements

@ Objectives

Operstions Manpgement is concerned
with the management of systerns,
processes, and lonclions Lhal converl

@ Learning Outcomes

and v Manutacturing Stratepy
+ Qoerations Planning and Control
+ Advaneed Logictlics & SCM

The Opzrations Managament
gpecialization has a total of 1300
marks, IT we give one credit for 10

Critical  thinking,  anzlysis,
decision-making In the operational
issues of an organization both of the

mesources into goods and services to
the customer  while  sering  the
arganizational ohjectives of afficiency,
sffactivaness, and productivity, The
objective |5 to dewelop an in-depth
understanding of operations systems,
their components, contributions, ang
interactions with ather functional areas,
It alsn equips students  with the
analytical tonis necessary to address
issues and tzke proper decisions in the
dynamic global business scenario. The
specialization helps in building an
effective Techmo-Business Manager ang
leader,

27

damestic and international levels, '

Quantitative Technigues in

(oerationg

- Business Process [low

+ SCM Maodelling

+ Materials Management

+ Mew Product Development

« Business Process Reenginoering &
Renchmarking

OPERATIONS
MANAGEMENT

OP/03/QRI01N B OP/03/QR/01
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hours of teaching (UGC suitdelines),

bt -

the total credits for Major pre 39

e Career Opportunities

« Logistics Managor

« Opergtions Team Leader!
Operations Manager! Gperations
Anzlyst in Manufacturing and
Services

+ Procurement Specialist/
Purchasing Manages

= Projecl Manager

« Supply Chain Manager)Analyst

« Bemand Management

= Research and Consuliancy Firms

« Technical/Industry Analyst

+ Functional Consultants for
Miasagemenk/ Implementation of
SCMJERF{SImuiation sysems




MINORS

(Secondary Field Concentrations)

29 OP/03/QR/01

Master ol Business Administration | MBA

Minor in Dala Science & Analylics

@ Objectives

Data Science and Analylics are the
tegral  part of  any  fungtiona)
domain, The courses offered as minor
in Data Science will lay foundation 1o
the use of concepts and technelogy
n Oata Science that will heip
augment the domain skills of the
students,

@ Credit Requirements

ine Data Science & Analyiics minor
specialization has a tatal of &0D
marks. If we pive one credit for 10
hours of teaching (UGL guidelines),
the total credits for Miror are 18.

B OP/03/QR/01

@ Learning Outcomes

Complement the learmng skill in
their  mespective  domain with
technolagy driven decision making
process  using  concepts in Data

Sfipnce,

@ Important Courses

« Business Intelligence and Data
Mining

« ITIL

+ Technoelogy 4.0 (A Applicationsin
BLisinoss)

= Digital Transformatian

« Bocial Mediz daalytics

» IT Business Development
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Master of Business Administralion | MBA

Minor in Economics

Objectives

The abjective of miner in Econgmics
for the students will be o benefil
with secter specific knowlodge far
those who aim to ger into specific
demains, 2ad zlsa provides clarity on
genaric concepts in subjects  like
reculztory and public policies.

Credit Requirements

T —

TR EcOngmics minar specia@izatiun
nas a total of 500 marks, I we give
one credit for 10 hours of teaching
IUGC puidelines), the total credits for
Minor are 18,

@, Learning Outcomes

st

Students opting  for  Minor  in
Economics are expocted to have:

= & comprehensive understanding
of basic principles and concepts
of economics

= Sectorspecific
snvironment and
decision -making

+ Clarity on Impact of Economic
Policies on various soctors

@ Impaortant Caurses

—

bhusiness
sffective

= Developmeant Economicy

+ Public Policy

+ Energy Economics

= Enwiranment Management

« Regutatory Enviconment and
Prlicies

-+ Business Cycles and Economic
Palicies

OP/03/QRIOTN

Masler ol Business Administration | MBA

Minor in Entrepreneurship

Objectives

+ Building  an
mindset,

» Understanding the essentizls of
entrepreneurship.

» Effective and innovative ways of
problem solving.

+ Building the economy,

@ Credit Requirements

v—

entrepreneurial

The Entrepreneurship minor
specialization has a total of AOO
marks. If we give one cradit for 10
hours of teaching (UGC guidelines),
the total credits for Minor are 18.

- OP/03/QR/01
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Learning Outcomes

e

A minor in entreprencurship  will

prepare the students to:

* 1o understand the concepts of
entreprensurship.

» To #sin an understanding of
entrepreneurial competencies.

+ To expose individuals w Lhe
aspects  of idea  generation,
ooppertunity evaluation, business
model and  business  plan
preparation,

« To motivate individuals to become
entrepreneurial.

» Te create, grow and mandge an
enlreprengunal venture.

» To understand different types of
entreprencurship,

« To  understand nuances  of
innovation,
e Important Courses

» Design Thinking & Innovation

« New Venture Investment (NVI)

+ News Venture Finance

» Social Entreprencurship

+ Managing & Growth of New
Ventures

« Intrapreneurship




Masler ol Business Administralion | MBA

Minor in Financial Services

@ Objectives

financial — services  are Super
specialization under finanee domain.
Today the fAnancial markets of any
country carinol fosclien without the
elficient hnancial services, Business
and industry cannot survive without
the ald of financial services, This
mincr specialization is introduced
with an chjsctive to provide id=al
opportunity to the students who
want to make carser in other than
finance speclalization but wish lo
werk i finance doemain,

@ Credit Requirements

Tne  [inancial  Services  minor
specializatian has a toisl of BOD
marks, If we give one credit for 10
bours of teaching (UGC guidelines),
the total credits for Minor are 18,

33

@ Learning Outcomes

ecision  making  and  effective
lendarship with respeet to various
financizl semvices providing
préanizations and instilutions.

. @ Impartant Courses

= Commercial Banking

v |Investment Banking

+ Insurznce Manadementl

« Financial Services

+ Wizalth Management

« Financial Inclusion and Public
Policy

OP/03/QRIOTN |

Masler ol Business Administralion | MBA

Minor in Human Resources

Objectives

« Managing Teams ani Groups

= Toungerstand Succession
Flanning

« Adapt to diverse workforcs and
create inclusive culturs

« Emhancing Belongingness and
Perforrmance of Employes

+ Grganization wellness and
citizenship through employee
engagement

@ Credit Requirements

—

The  Human  Rescurces  minor
specialization has a total of 800
marks, If we give one credit far 10
sours of teaching (UGC guidelines),
the tatal credits for Minor are 15.

J OP/03/QR/01

@ Learning Outcomes

Sominor in HiE will eguip the student to

deal with the diversity of tha Humazn

Resource, Human Rasource 35 agile and

it1s ks resource which feles peory

manager Lo achieve their goal,

= Organization  acculturation,  being
sansitive to employes needs and
grawthi.

« Creating nigh perfanmancs teams,

= The stulent will learm  prodlem
solving,  gecsion  making oo
negotiation skills,

= The student will leasn to make the
employess adapt and in & agile
manner change with the dynamic
cternal B ness povaran mgel,

= Studeriy will learn to be sffective,
efficient and ircrsaze efficacy while
menagiag the Human Resource of
the departmant ar Organization.

@ Important Courses

« Manging Teams

= Syccession Planning

Competitive Decision Making &

Megotiation

Talent Engagement

Diversity & Inclusion

= HR izsues in Merngers & Acquisitions

Cross Cultural Managernent

Coaching & Mentoring

WWellness (Peraonal & Employes]

= Grievance Redressal and Dsoplinany
Acteon

- Corporate Social Responsibilivg (CSR)
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Master of Business Administration | MBA

Minor in Integrated Marketing
Communications

Objectives

e o

(One of the fastest growing sectors of
the Indian Economy-Madia &
Entertainment. India is an important
part of the Global Willage- All the
Medio and Communication
conglomerates have an India Focus-
Viatom, |IPG, WPR  Publicis, Star
Kelwork Strategic Marieting
Cammunications s a  Crucial
component of every industry, Skilled
talent is the need of this industny.

| @ Credit Requirements

———

Ire Integrated Marketing

Communcation mincr specialization
nas a towml of R00 marks. i we give
one credit for 10 hours of tsaching
(UGC guidelines), the taal credits for
Minor are 18,

@ Learming Outcomes

Managing and designing Intsgrated
Internzl and Extermal  Marketing
Communications

Important Coursas

™

+ Account and Brand Planning

= Agency Sbructure, Managemenl
and Camgpaigs Logislics

« Celebrity & Sports Marketing

« Communication Analytics &
Lampaign Research

= Uross-Cultuszl Aspects of
Cammunicatinons

= Madia Planning, Buyingé
Programmming

+ Public Relations and Corporate
Communications

OP/03/QRIO1N ©

Master of Business Administration | MBA

Minor in International Business

@J Objectives

e

[

International Business has gained
cansiderable traction in recent years
as it encompasses all commercial
activities that loke place e promole
the transfer of goods, services,
resources,  people, ideas, and
technologies acrnss naticnal
boundaries and at a global or
transnational scale. The program
covers the entire spectrum of
Internatinnal Business, thus
imparting an in-depth knowledge of
international business environment,
international finance, global
eLonumics, and cross-cultural
sensitivity to the students,

e Credit Requirements

e

The International Business minor
specialization has a total of 00
marks. It we give one credit for 10
hours of teaching (UGC guidelines),
the total credits for Minor are 18,

- P OP/03/QR/01
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e_ Learning Outcomes

B, v

The Program 15 criented towards
building professionals with expertise
in International Business locusing on
stralegies in  an  ever-changing
international business environment,

@ Important Courses

T

« Business in Emerging Markets

= Country &nalysis & Sectora!
Strategies

» Export-import Policy & Imports
Managzment

= International Business

+ International Business Consulting

+ International Business Strategy
Models

« International Marketing

« International Marketing Research

« International Trade Finance

« Multinztional Management




Master ol Business Administration | MBA

Minor in Managemenl Consulling

Objectives

« Buiiding an  uncerstancing ol
differont industae structures,

= analysis of firm's strategic choices
and the rale of the top
management team,

= Determining the choice of the
industry in which  the firm
operates,

» Diggnosing  performance  drivers
of the urganization,

« Esploding  differeat strategic
framewarks,

» Diagnosing  strategic  challenges
companies Tage in the WUCA
envirnnment.

« Proposing sownd and realistic
solutions to  challemges based
upon @n enderstanding of the
frrm’s resources and capabilities,

@ Credit Requirements

The Management Lansulting minar
specialization has a tatal of 660
marks. If we give one cradit for 10
hours of teaching (UL guidelines),
the tolal credits tor Minur are 18,

@ Learning Ouicomes

« Gain the compelencies reguind
for  camgers i slategy  and
cansulting,

- Gain a cross-functional
perspactive on declsion making.

= Devslop competencies to fdentify
the key contingsncies and spive
the challenges facing & business
ordanization.

« Prepare individuats for leadership
caregrs i Slrategy  and
management consulting which arne
sought-zfter arcas for recruitment
in leading hisiness schgals,

Important Courses

o

» Management Consulting

= Manacement Consulting
Simulation

« Strateuy Consulbing

« Corporate Strategy

v Conlemporary topics in Strategy

¢ Digruplive Innavation & Businpss
fdacels

OP/03/QRI01
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Master of Business Administration | MBA

Minor in Markeling

 Objectives

Pt

Marketing Guru Philip Hotlar pablished his
liest ook on Markebmg Manageamenl
WEE and -2l the age of 90 years, conbmues
toowrite on the subject of Marketing, His
latest back puslishz2 in 201 ie H2H
Marketing The Ganssis of Homan-io-
Human  Martkeling, 10 an efra where
costomer jourmeys hoee been completely
regefinad by technolozy, Prof Philip Kotler
writes about the impartance of human: to
human cofnecy, bringing back tae
marketing  tunction a4 Tl eyele. The
rharkeling departmant at 1K ] Somaiya
Institete  of Management endeavors to
capture and disseminatz the traditional
and contemporary challenges facing the
marketing fuaction |ucidly through s
bougued of sabjects o the marketing area
anc  use of pedogoey invelving  case
studies, [Fve projects, experentizl learning
appartunitias,  wechnologe-based  toels,
interaction with istdustre stalwarts, Jeld
WIS, prepanng students Tor compeblions
andg so o0 These inputs will srepare the
student of marketing far 2 full fladged
cargar in marketing from day 1 in the
carporate world, Cur alumni from the
markeling deparbment ootupy prestisiogs
positione in the feid of marketing in
leading companies and many of them are
successful entreprensurs.

[} OP/03/QR/01 38

Credit Requirements

The Marketing minor specialization
has 2 total of AOO marks. IF we give
one credit for 10 hours of teaching
{UGE guidelines), the total credits for
Mirior ars 18.

9 Learning Qutcomes

Students opting for Marketing as
Minor will be exposed to. haolistic
marketing approach with
cantemporary  outlook, relevant
cantent and enpacing  pedacogy,
thereby ensunng they are abie o
evaluate  and execute  marketing
situations thoroughly, appiy relevant
any aporopriate marketing tools and
pravide  innowative  and  creative
solutions in the Marketing domain,

. @ Important Courses

« Advance Marketing Strategy

« BZR Marketing

« Digital & Social Mediz Marieting

= Integrated Marketing
Communications

+ Marketing Ressarch

« Mark-Tech

+ Sales & Distribulion Masagemant

« Bervices Marketing

= Strategic Brand Management




Master of Business Administration | MBA

Minor in Operations Management

@ Objectives

—

The  minor  specialization in
Operations has an  objective to
provide an apportunity for students
tn have a cross functional expertise .
It provides an opportunity to gain
knowledge and work in interface
dreas.

e Credit Requirements

The Operations Managesment minor
specialization has a total ol 000
marks. Il we give one credit for 10
hours of teaching (UGC guidelines),
the tetal credits for Minor are 18,

39

9 Learning Outcomes

™

Gain insights and provide expertise
in  improving  efficiencies  in
muitidisciplinary areas,

; e Important Courses

* Big Data Analytics

* 5ix Sigma

+ Service Qperations,

» Project Management

* Business Process Reengineering &
Benchmarking

« Industrial Engineering Apps &
Mat

OP/03/QRIOTN
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Master of Business Administration | MBA

Minor in Retail Management

@ Objectives

T

Retall Managemsnt s a super
specialization  under  Marketing
domain, Rotail sector & ope of Uwe
targest  contrbuters  in global
eronomy as well as employment
gensration, Retailers desl in both
products  and  semices.  Withaot
retailing all the sales and marketing
strategies would he incamplste and
ingffective. This minar specialization
is introduced with an ohjective to
provide ideal cpportunity to the
stucents who :'Jilf! Lo miake g carear il‘l
the fastest growing and hercely
competitive retail seclon 1L also alts
as a booster te the students whao
want to become a successful sales or
marketing professional,

@. Cradit Requirements

The Relail  Managemenl mingr
gpocialization has a letal of 600
marks. IT we give one credit for 10
Folrs of teaching (USC suidelines),
the total crecdits for Minor are 18,

[ OP/03/QR/01
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@_ Learning Outcomes

Integrative. thinking i retall and
understanding customer service with
respect (o relail industry including
general Lrade, modern Lade oand
onling retailors,

@ Important Courses

+ Brand and Private Label
Manage ment

« Customer Relaticnship
Management

+ Facility and Mall Managemesnt

» lond Retailing

« Lifestyle and Fashion Retailing

+ Retail Finance and Analybics

« Ratail Managsment and Stratedy
tIncludes = Visval Merchandising,
Franchising E-Retailing, Global
Retailing)

= Retailing of Senices

+ Risral Retailing

= Sourcing and Category
Management

= Store Operations




Profile Based

Healthcare Management
(HCM)

Master of Business Administration
(MBA)

Sports Management
M)
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Masler of Business Administration | MBA

Healthcare Managemenl (HCM)

@ Objectives

The healthcare sector in the country is
growing at a temendous speed and is
cetimated to multiply through  the
years, This has rertainly increzsed the
number af skilled and  trained
professionals  for this sector, K|
Somaiys Institute of Manadement 1= one
of the best colledes which offers MBA in
Realthcare Manzgement. The course
aims o cover detpiled requirements of
th ambitious healtheare
administratars  and  practitioners. I
covers every aspect of this field in
detail, MB& in Healthcare Management
covers the entire  syllabus  of
management of the health sector, The
students are given Dands ol experence
abrout the skills and the chiallenges that
are @ part of this s=eclor. Practical
knowledge js extremely important in
this sector and 1K) Semaiva Institute of
Managemant aims to give you all that
and mars,

43

@ Learning Outcomes

 Integrative Thinking in Healthcare
« In-depth understanding ef Indian
Healthcare System

HEALTHCARE
MANAGEMENT

OP/03/QR/01H

Master of Businoess Administration | MBA

Healthcare Managemenl (HCM)

Fundamertals of Health Economics
Epiceminiogy (Techmical)
Healthcare Services Manazement
Macrancanamic Aspects of Health
Saclor

Pharma and Sioteth Managemsant
|l=chnicall

Haspital Administration (Technical)
Healthcare in Rural Markats
redice Legal Environmendt in
Healthcare

Healthcare Marketing [Pharma,
Haospitals, Madical Bevices,
Wellness)

Patienl Care atd Behawiour
(Technicai)

fEetail Managemeant in Eealthcare
Business Development in
HealthCare

Desriogranhic Analysis & Policy lor
Healthcare

Health Insurance & financing
International Business angd
Warketing (Medical Tourism)

Diata Anablics for Heall hoare
NGO Management

Biprnedical Waste Management
NGO Management

Biormedical Waste Management

BOP/03/QR/01

@ Important Courses

@ Career Opportunities

Hospital Administzation

Digital Healthcam

migital Marketing of Healthcare
Sales and Marketing of Healthcare
Products and Hervices

HE Managemant in Healthcare
Sectar

Operations and Supply Chain
Manpgement in Healthcare
Healtheare Advertising and Media
Management

Product Managemont n
Healthcare

Patient (are and Support
Management

Financizl Managementin
Healthcare

Managing Healthcare Chains
Dala Anabetics and Informatics in
Healthare

Cuality Management
Comsultancy in Healthcare

New Gusiness Development in
dealthcare




Masler of Business Administration | MBA

Sports Managemenl (SM)

@ Objectives

The last-growing sports  sedlo:s
censisting of Athlete/Talent (also Rights

& Liconsing)  Wanagement,  Sports
Marketing ! sponsorshin, Sparts

leurism, Soorts igital Salutions, e-
Sparts, Sports Venoe Operations and
Managemeni, Sporis Apalytics, is very
diversifiedd today and holds  dgreat
potential for career opporlunities. K |
Somaiya Instilute of Managemenl and
somaiva Sports Academy with woris-
tlass sparts. facilities for on-gmeund
experiential learning apportunities and
isbernatinnal immersion apportunities,
readies students to hecoms industry
prafessionals in the muiti-hillion dollar
glabal industry that is propelied by
enormous cossumer demand.

@ Learning Outcomes

iManagement Knowiedge

Critical and Analyiical Thinking

Commmunication skilis
Team Orientation
Glohal Lwarensss
Erhical Responsibilty

SPORTS

MANAGEMENT

OP/03/QR/01

Master of Businoss Administration | MBA

Sporls Managemenl (SM)

@ Impartant Courses

Coarhing and Training in Sports
Covernmeant Falicy Framevwork to
understand Sports Management
Grassroots Sports Development
Licencing of Sports Property
Mulbicultural Management in
Spaois

Wegotiations in Soors
Management

PPE aodel Tar upkesp of Spons
Frcilities

Peychaoloey and Soorts Sehaviour
sSociclogy in Sports

sponsorship and Mega Sports
Events Maragesrenl

Sports Madicine

Bports Physiotherapy

Bpars Tourism management
Resign and Management of
Infarmation Systems in Sports
Sports Analytics Management
Tachnnolopy and Sports Equipmernt
Managemsnt

B OP/03/QR/01

@ Career Opportunilies

= Marmasing Sports Brands, Clubs
and Sports-Related Propzrties

« Sports Products) Merchandize
Retailing

= Managing Health and Fithass
Chains

= Health and Fitpess apps

= Sports Medicine and Mugrition

« Fvant Management Companies

= Lparts Leagues

« Sports and Leisure Clubs

« Sports Media Manadement

* Sporls Journalism




PEDACOGY
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CENTRES OF EXCELLENCE

| Capital Markets

ot srenets aboul
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BATCH PROFILE

MBA Batch of 2021-23

51 OP/03/QR/01

STATEWISE DISTRIBUTION

MBA Batch of 2021-23

HIMACHAL PRADESH

0.16%
CHANDIGARH i
0.32% ST UTTARAKHAND
129%
PUNJAB
0.97% -
0.65%
UTTARPRADESH =
HARYANA 9.84% P
3.87%
RAJASTHAN ... (RIS -
4.19% ! TRIPURA
0.16%
GUJRAT
7.62%
_______ . 5+ JHARKHAND
MADHYA PRADESH ¥ e h 5SS ' ' 2.26%
871% 3 - o
opisHa | WEST BENGAL
e 7.10%
MAHARASHTRA agpererts # . CHATTISGARH
36.13% : T 1.61%
TELANGANA
GOA 0.48%
0.32%
ANDHRA PRADESH
KARNATAKA £
1.61%
Kf?::‘ ' TAMIL NADU
’ 1.13%

Gaadvarhiceabn t:i b md T Armmuzrs Comretise| % |
n % s £ SaFwrsy Visifale of s 1bsrenl

BOP/03/QR/01 52
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STREAMWISE DISTRIBUTION

MBA Batch of 2021-23

Engineering
'-u

Commerce
4

‘.' $ - "'

Management v Arts & Others

Science

AGEWISE DISTRIBUTION
MBA Batch of 2021-23

26-28 Years

20-22 Years
v,

23-25 Years

29-32 Years
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WORK EXPERIENCE DISTRIBUTION

MBA Batch of 2021-23

52%

17.5%
13.6%

10.8%
e

15 24 2538 AT A8 40 & w72 IMESHERR

waork Experience (in months)

GENDER DIVERSITY

MBA Batch of 2021-23

Female
41% =

" Male
59%

cmuzra Comretiee| |
Rt rhjadenin E v o e AEIANIIA L A d
n i .ﬂ“ i et Sarerad Vidfale F AF SO
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SOME PROMINENT RECRUITERS
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PLACEMENT HIGHLIGHTS

Final Placements
(Batch 2019-2020

@ @ =

250w  2975m
2] I recruiters

............. LI T
67 new recruilers
9.4] on

Summer Placements
(Batch 2020-2021;

\ 4

@

Rs. 40,495/~ Rs. 90.00C/-
e [

f* s mantn
o ol 8o b WU POyl 2 ]
4 recruiters

H 76 new recruiters

Rs. 13.900/-

[EAURE TR B
e ap A d
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students from A

; . L Wintec, New Zealand
Tsinghua University

: : The smbassador-Designate of
MOU Segred with Kazakhsthan Bulat Sergazyuly
Sany Callege, China Sarsenbayev for a guest lecture

Students visited from OHBW far
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|
i
]
|
i
i
1
i
1
|
i
|
[
i
|
i
i
i
[ |
|
i
i
]
|
|
i
i
]
3 the foreign immersion program
L]

L
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INTERNATIONAL RELATIONS
AND LINKAGES

&
Saieir fdariing
DEIVEASTTT

wh DHBW

Asron Liniversity
L ]

cimco

KRERAS

Wassan yliapsta

{@Wintec
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STUDENT ACHIEVEMENTS T e S—

Indian Institute of

2002021 1" INFHINITE Forsign Trade (IFT), winner

Dl

i W i W
Singe its  nte Sormalva  Instisute 3 g . v Madvertising - KaChin ’
g Singe s |n eption, I{‘ | Sornalya l'l,?.t.l.ltl;‘ of ‘ % ) 12 varising g RIS PiEnGr
g Mznzgement has been the toschhearer of holistic 1 2020
¥ and esperiential leariog This wear, cont) nueg with _ :
¥ this tradition, B0+ sxemplary students nave won 13 M?Tk‘?f"‘?li # Caar Slisdy it Nagpur Uil
: awards atrss the aaticn. &lsn, over (e last six Challenge by Peesafe
wears, more than B0 students have put their
| St et R Deparment of
j clasamoam learnings into praciice by engaging in lve _
P projecss with some of the biggest frms in Ingia, Oar Management Studies,
¥ illustricus list of studeat achievers for 2030-2027 14 Moy, Nisadya 2020 National Institute of | 2nd Runner-Ups
: aitests Lo this wision of nerwng  all-rounded Technelogy,
: businass lzaders. Tiruchirappalli
- R O S M R S S S S e .
Navikaran - Markst K | Semaiva Institute of &
15 Wirnner
Shastra Managertant

Evesnt Mame= ! ’ Fosition

MIVESHAK- Articls of the "
1 | Agen Rush 2021 - Scytale Ik Ranchi 2nd Runner Up & month, Navember issue M SHILLONG Wi
2 ANUKARAMN 3.0 XIMEB Runaer-Lipgs: st 7 OpsEnigma 3.0 I Udai pur Winner
. Casa Files 5.0 1IN Raipur IstRunaer Up PHOENIX GLOBAL & o .
2 g PHOEMIX GLOBAL &
7 . Organon - Analytics Club, 2580 .
Shailesh |. Mehta | oy | Anelytics Club, 1194 2nd Runners up
ERoi b MarcauiicR Iita Aohtak National Case polink
=1 . F g v —t - -
K Chonakya - Svenoes'20 . N Naotional Finalists study Competition
’ Indsgn Institute of
Technology, Bombay
19 aamadhaan 2029 KIMIMS My mbai 15t Rusner Up
-} Cognizance M Sirmpaur Ind position
20 Sarvatra XL Jamshedpur Winmer

Eddgare 2021-The
L National Business 1M Kaszhipur Winner 3 Show Me The Maoney 1M shitleng Winner
Simulation Challenge

: bl SportsShark I Luckmow Winrer
narzee Monjee College

Exquizite by Advertising

7 . . of Commerce and Winner 2 T
and Marketing Circla el : Syllogize - Vriddhi 2027,
s Al ol e 73 Annual Business Summit, | 1M Wishakha patnam Winner
B Foundar 2.0 |BIME, Murnhal ind position liM vishakhapatnam
g Globus Feinatus 1808 My Dl Rupners L 1st) .
; : " ‘ B1t) ; A SEBM Pune/ Marsh &
24 Transcend 20200 Mindz . winner 1st
- 4 ] Maclennman Companies
10 Gordian Knol M e Runner-usp

™
in

Yokt HM Magiu Winner
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STUDENT
PLATFORMS

61
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Core Commil lees
Professional Growlh
Committees
admessions Committes

flumni Commitias
Guest Lecture Cormmitiee

Asgire CIuD

Plecemant Committae Consultancy@SiMsR

FR and Brandicg Committas
Student Souncil

Intermatmnaal Businpss
Societyirs it
Sornaliya Toastmasters
Cluls

Cultural Development

Committee Subject/Area Specific

Committes

Gitatlub
Groaves .
mau Clih Aturr.F.fn llnlrllrr ittee
Fhotograplhy Clib €it-¥l Committee
BE&.DCluh t.ﬂa':[UE :lFlcl ai ..ell
SIMER Spots Cormmiliae Finstreet Lommittes
SIMAR Sludos - :
SIMSR Talkies Cammlties Hurmarnist Commities
Interface Commitiae
Pathfindar Comimittaa
Quantingam Commitles
Retzll Lab

Stagdents” ety Forum
Wigman Dewelgprent Call
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LIFE @ K ] SOMAIYA INFRASTRUCTURE
INSTITUTE OF MANAGEMENT A ——

Hostel Facilities

bLrademics &t K ) Samaiye Institute of Management have always been supplemented by
student activities. The students get apportumities ta be & parl of vadous student
committaes. The experiential learning happens through wanious extra- curricular acthitiss.

E Recreational Facilities
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ADMISSION PROCESS

For MBA Batch 2022-24
{With Major and Minor Specializations)

Fmal Admission

Letdidang  wll He  Mead L
pragrarme bysrdd on o prsiion A
winrlalid Dy o s

Besilt Declaratien

Foothie wadl e derlanst Allse mrich cantisbates wik
B o WU O e pragrasn e prafire oo Suils acline

LA - Pl PROCESS

G M opmram wll e cabiciel lise D
wipdssfs and Pesoml incge et ecedr

Shartllst for €A - PI

Cateliates vl o shorbaed an e Taws of fhe @ o e Soen
Stttz rreidubees resedd tonll ihe Ceyilaldle Berhs Do

CAT{%AT CRaTS

HEAT | GMAT
Carelidinies st J proar Tog A7 20l
HTPTVIAT M2/ KMAT 2001 B AT

Mzt TTamrtildbe i gen oo opgh MAOAT K GUERT are rafieres (i eeiee) B | Soemnsd e ade of Menapsrsane g ek iof e sprie ey
Tor Senniing Lhar sobnis in HMAL & Gval aapicibus fovns pond rspaciiesly
Far HEET fha =one=s af cndyifhe e np ol 108 rlaceeinos b iy corsirered
SRAL wiovs i i T 1wk (e bl Jritad iy A0 L 0L Maruans LG50

£ SR () B i e
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ADMISSION PROCESS

For MBA Healthcare Management and
MBA Sports Management Batch 2022-24

{For Profile - Based Shortiisting)

Final Admission

Lotdiae  wll  Ue  alfead Uik
peogramme basrad on o7 praltinn ans
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LA - Pl FROCESS

Gy pramman ol b cmbacial oslise e
dnpkasic InT Pesscnal in-depct ok

Shartilst for €4 - Pt

Catrclibates i b shransBand o0 e Baws oF [ 4 0o b Soide
Ara} Stalement CH P armise (55 Sanfiloeen cansnbabes reet o nl
ore Chrdbane Medle Fa

CAT AT CMAT/

HMAT I GRAT

arditanes v dpaea for LA e el

FOPPT AT W20, KMET 300 B GAAT

Mzt ® Tenreilates e itegt een s ALAT B GUAET are ns e eeleed B | Soemonea s imate ol Menoapsmsme a s o the apedesey
Jat seniing Lesr sEoees Tn RMRY B VAT aapcation 100 s g0 respeciisela
Far REET jhe wenee e abcndy itie S pmerpr ol 106 plopes il ke ooreive el
SRR s e W Toen T o U T Lttty ST B SIAL Bruey UGS

n‘”’-"‘"’ - @"*“ mf.:;;:::'.‘;-..
~ P OP/03/QR/01 66




SELECTION PARAMETERS

MBA (Major & Minor Specializations)
Batch 2022-24

Qualifying Exam
V...

Personal Interview
L ]

Achievements
o : A
Past Academic Record & Work Experience
Case Analysis
MBA-HCM/MBA-SM

Batch 2022-24

. Qualifying Exam
Case Analysis Py

..
1 Personal Interview
v

s s .. e #  Additional
Achievement &

Related)

i ‘ .'_"

Work Experience Past Academic Statement of Purpose

Record

Profile based selection for MBA-HCM and MBA-SM programmes
*The Institute reserves the right to change the selection parameters
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IMPORTANT DATES

Last date of submission of application form
Shortlisting of candidates for CA-PI

Profile based shortlisting (For MBA-HCM and MBA-5M)
Uploading of Document (Online)

Slot Selection for Case Analysis and Personal Interview

Uploading of Candidate Profile
Case Analysis (CA) and Personal Interview (P1) - Online Process

Declaration of Result

Offer Letters

Inauguration of Programme (Tentative)
Commencement of Induction Programme (Tentative)
Trim 0

Programme Commencement (Tentative)

31st January 2022 till 11:59 pm
14th February 2022 (04.00 pm)

14th February 2022 (04.00 pm)

15th February 2022 to
21st February 2022 till 11:59 pm

15th February 2022 to
21st February 2022 till 11:59 pm

15th February 2022 to
21st February 2022 till 11:59 pm

26th February 2022 -
16th March 2022

26th March 2022 (08:00 PM)

1st April 2022 onwards

18th June 2022 (Saturday)

19th June 2022 - 26th June 2022

27th June 2022 - 10th July 2022

11th July 2022 (Monday)

Qualifications
(HCM or Sports

B OP/03/QR/01 68

Disclaimer: The schedule is indicative in nature for all stake holders (including aspirants) to
plan their activities. The institute reserves the right to change or modify the schedule.




FEE DETAILS FINANCIAL AID

Eligibility Criteria (Any One)

Resident Indian / CIWCG [ NRI / OC1 | FN Course Fees:

hraunl-.- incame of less tha T 360,000 per annum

Particulars AY 2022-23 (st Year) AY 2023-24 (2nd Yeor) Total Fees h};gmewmmnlﬁs P
Tution Fees R 7,05,612.00 | 2 7,76,173:00 | ¥ 13,53,435.00 n‘h:.rsdz af detores persanne! disabied or doceasad in the lire of duty
Development Fee 3 11578800 | ¥ 12785200 [T 1,35,944.00
Other Fees* 1 £6.310.00 | ¥ 74,841.00 | % 1,21,400.00
Caution Money Depasit™ | 3 10,0600.00 T 1000000 Selection process will follow the below mentioned procedure:
Alumni Azzociation Fea™™ T 2,500.00 | T 2,500.00 @
Htep

3,’97,?16.00 9.51.16&.0’0 i 18.?9.3?‘—00 Sl ty wgEier g Al

U eivnmwens purlal
Ul yr et st gl el

applcatlens  thes
witimitngrd eall hw

s YL Sorunla wdwrifiznban af
i S fsgmeils  mll b

b . rEsieed g soieesod . @il g e = g e
08 el TR0 Argadial Wi ' al'o it i s etk r =
il rethiail - i tamis  thi o hidits i R R L T s
i 1l B 5 Pl il il

~ Other fees include: | Fee, Examination Fee, Specialized @ Databasze Fee, Study Material -1‘::***"* Ll
Fee. Place mant Fee Stadent Inserance fea, Gymikhana Fes and Convocation Fee

=* Refuadable

== slumri Fee final yeart showld be paid through Demand Dreft [ NEFT only in fassur of

"SINGR A1 LUMNI ASSOCISTION" pavable al Mambal, 2L et
e A e Award of Financial Aid

= Financial Aid will be awarded 1o the selected applicants in partial
ar full (on the full fee excluging caution money depasit) based an
Hostel Fees and Mess Fees: she saalinbion potess:
To be announced,
= Financial Ald awarded will be applicable for the entire durtion of
the progranme,

= Students who demanstrate the need can avail the provision of
subsidised Wodging and boearding faclities provided by the
management,
CIWGE: Chitdrsn o Indian ‘Sarkers in Gulf Cnontres MR Y an-Resiannt Indian
DL Burrseas Citzenship of ndia P Fareign Natieoals = The decision of the Financial Aid Sefection Commitize will be final
and cannot be challenged under any circemstance.

B @ B A e B
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Name Batch

Sunil Kumar
1985

Rita Ghorpade
1985

Harsh Bhosale
1986

Shyam Motwani
1986

Vivek Nayer
1987

Ashutosh Khanna
1988

Lata Pillai

1988

Lloyd Mathias
1988

Jamnadas Majethia
1989

Sudha Jayashankar
1989

Hiten Ghelani

1990

Ajay Kaul

1990

Ajay Kapur

1991

Aslam Karmali
1991

Madhusudan Kela
1991

Saurabh Singh
1991

Faraz Kagalwala

1991

Sanjay Shah

1992

Shankarnarayanan Sethuraman
1992

Paresh Zaveri

1992

Anupam Dikshit

1993

lamshyd Patravala
1993

Apoorva Mehrotra
1994

Murali Viswanathan
1994

- ==

ILLUSTRIOUS ALUMNI

Designation. Organisation

Founder & Director, Assyst

Head - Talent Management (Leadership Development), L&T Group
Chief People Officer, Nayara Energy

Executive VP & Business Head, Godrej & Boyce

Former Chief Marketing Officer - Group Corporate Brand, Mahindra &
Mahindra

Sr. Client Partner, Korn/Ferry International

Managing Director & Head - Capital Markets, JLL India
Angel Investor & Business Strategist

Partner & Actor, Hats-off Productions

Former Executive Director - HR, MSCI

CEO, Mahindra Marine

Managing Partner, AgreeYa Solutions

CEO - Aluminium & Power, & MD - Commercial, Vedanta
CEO & Sr. VP - Retail, Eureka Forbes

Proprietor, MK Ventures

President, ICICI Foundation

CFO, Somaiya Trust

Country Head (India) & MD, Morgan Stanley

Managing Director, Accenture

Chairman, Aurionpro Solutions

Chief Marketing Officer, Aditya Birla Yarns

General Manager & Country Head, Abott

CEO & MD, Airtel Zambia

Managing Director, SCHOTT Glass India
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ILLUSTRIOUS ALUMNI

Name,Batch

Kamlesh Dangi
1995

Loveena Khatwani
1995

Nirav Dalal

1995

Gaurang Desai

1996

Jagannath Dholakia
1996

Kishore Subramaniam
1996

Prakash Nair

1996

Shreeram Sethuraman
1996

Ritu Gupta
1996

Vineet Sehgal

1996

Kulvinder Ahluwalia
1996

Anand Ramaswamy
1997

Anil K Nair

1997

Praveen Jaipuriar
1997

Sheetal Daftary
1997

Vikram Bhatt
1997

Rishi Srivastava
1997

Sony Nichani
1997

Manuj Agarwal
1998

Mehul Kapadia
1998

Vikram Malhotra
1999

Shailendra Shukla
1999

Priya Kapadia
1999

Prakash Gurumoorthy
2000

Designation, Organisation

Group Head - HR, InCred Financial Services

Chief Client Experience Officer, Edelweiss Capital

President & MD - Debt Capital Market, YES Bank

Securities and Commodities Authority (SCA), Financial Markets Advisor
MD - Global Corporate & Investment Banking, Bank of America Merrill Lynch
Executive Vice President, Lowe Lintas & Partners

Associate President, Ogilvy & Mather Advertising

Managing Director, BNP Paribas

Director - Marketing, Dell India

Senior Director - HR, PwC

CEO, FCB Ulka Advertising

Sr. President & Head - Digital Transformation, Yes Bank

CEQ, VMLY&R

CEO, Continental Coffee

MD - IT Audit & Assurance, KPMG US

Founder & Director, Enrich Salons & Academy

CEO - Group Agency Distribution, AlA

Chief Executive Officer, Publicis Groupe, Indonesia

CEO, Percept Live

Global Head of Marketing, MNC & Corporate, Vodafone Businesses
Founder & CEO, Abundantia Entertainment

MD - Vehicle Group (India), Eaton Industrial Systems

Head, Marico Innovation Foundation

Partner & M.D, BORN Group, Asia Pacific & Japan
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CONTACT US

CLICK HERE FOR DIRECTIONS CONNECT WITH US

K J Somaiya Institute of Management, Somaiya Vidyavihar Univesity
Vidyavihar (E), Mumbai - 400077, India

Contact : +91 22 67283232 / 3277 | 3292

Email : admission.simsr@somaiya.edu
adcom@somaiya.edu

Web : simsr.somaiya.edu

Designed By
Admissions Committee

o
4

(e

Sanchita Chavan
Sonali Kamat
Annabelle Dsouza
Rupal Trehan
Siddharth Yadav
Priya Shelar
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