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(Dr.) Monica Khanna

® DIRECTOR’S

MESSAGE

Ready- For The New World
“Ineverdreamed aboutsuccess. | worked forit.”

- Estée Lauder
Technology has played a key role in driving change in the traditional -
digital - beyond digital world leading into Industry 4.0.
Swiftness, Speed, Stability and Sustainability are required to be ready for
the newworld.
Itis the management education sector that should provide the necessary
skill sets and industry ready talent to foresee and manage this change.
As a leading business management school located in a beautiful 50 acre
lush green campus in the heart of Mumbai in India, is K) Somaiya Institute
of Management Studies & Research ready to provide the necessary
leadership for change management?

YES, WE ARE READY.




The Institute has been quick to realize that Industry 4.0 cannot be
delivered withan old mind-set.

The Institute has kept pace with the changing times and recognises that
both faculty and students are to be in sync for developing industry 4.0 ready
graduates.

The Institute recognizes that change has to be rooted in the age old
values of Honesty, Integrity, Discipline and Humility.

Th haveto

be sustainable.

SIMSR has successfully created well balanced matured

professionals ready to take on the industry and community challenges in India
and abroad. Ourillustrious alumni are proof of our efforts.

I'm sure that you will get the right talent that you are looking for at our Institute
to enhance your organization’s productivity and prestige. | also look forward to
your valued contributionin reinforcingthe strength of our journey.

Bestwishes,




THE

K ) Somaiya Institute of Management Studies and Research (SIMSR) was
established in 1981 as a part of Somaiya Vidyavihar with the objective of
providing state of the art education in management and allied areas.
The Institute is consistently ranked among top 20 Management Institutes
and top 10 private sector B-schools in India.

The institute is nestled in a 50 acre campus in the central suburbs of Mumbai
and offers full time, part time, Masters and Post Graduate Programmes in
Business Management, Executive and Master of Computer Applications.
Allthe programmes are approved by All India Council for Technical Education,
Ministry of HRD, Govt. of India, and New Delhi and / or affiliated to University
of Mumbai.

Apart from the regular programmes, the institute offers customized and
subject/ industry specific certificate and executive development
programmes for government bodies, companies, defence personnel and
NGOs. The institute also undertakes research and consultancy for both public
and private organizations.




WHAT GUIDES

SIMSR

VISION

To build a worldclass research and teaching
institution that is global in the reach of its
ideasand universalin tsservice.

MISSION

To fostera spirit of inquiry, enable livelihoods,
encourage innovations and create good
citizenships.




KNOW THE

SIMSR offers a comprehensive range of sector specific MBA programsto integrate
Indian businesses with global opportunities in highly competitive business
environment. The pedagogy is a blend of theory with practical approach &
comprises of case studies, projects, assignments, presentations, guest lectures,
role plays, industry visits, interactive classroom lectures and international
immersions.

The teaching process lays emphasis on ethical leadership along with group
learning.

Programs:
1 PGDM Core: Specializations

Marketing, Finance, Operations, Human Resources
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2 PGDM- INTERNATIONAL BUSINESS

PGDM International Business is a 2 years full time AICTE approved program
spread across 6 trimesters.

This program successfully and thoroughly prepares the students for managing
global businesses. The course equips the students with advanced knowledge of
Global Economy and hence enables the students to run businesses in a more
efficientway at the global level.

This course develops and prepares ionallevel

strengthening their strategic approach, critical thinking and sensitivity towards
international business scenarios and make them ready as competitive trained
professionalsto handle any cross nationaland cross cultural issues globally.



International Business Summit (IBS)

IBS@SIMSR s a student driven society that covers various aspects of the
international business. It focuses on the International issues and the impact
that they have on various countries, companies, etc. Through its various events
and undertakings, it provides a wide range of opportunities to the students for With specializations in Marketing, Finance, Operations and Human
gaining various insights, managerial skills developmentand equipping students Resources, The Master of Management Studies (MMS) programme
with proper knowledge, which could prove useful and beneficial in multiple and G e ey i e s e i SRR ) TR i
varied quarters. Programme offered at SIMSR is one of the most sought after choices
amongst all Top Scorers of the admission test MH-CET. Since 2013-14, UGC
granted MMS an autonomous status. SIMSR acquired expertise in
curriculum design and execution of MMS over the past 36 years
till date. With the availability of dedicated full-time faculty for the
Programme, there has been a smooth conduct of sessions and good
placement record. The Programme has been crafted with various core,
specialization and elective subjects, and a judicious mix of pedagogies
that are comparable with the best B-schools. This is achieved under the
guidance of various subject boards comprising of senior internal
) ) professors of SIMSR and renowned executives of the corporate sector
cﬂﬂgﬁ;‘:gz‘g’:ﬁ;’:f ifg:mi“a L“f?f::::‘;’:;’j:m‘:;‘z‘;‘ﬂf;:z’:: belonging o relevant management functional areas. Insttute faciltates

Mumbai, India students with specialization areas of Marketing, Finance, Operations, HR.

3 MMS: Specializations

List of Guests Invited at the event -

W]

William il - Deputy High C
International Trade




4 PGDM RETAIL MANAGEMENT

Retail industry in India is undoubtedly one of the fastest growing retail
industries in the world and we provide up to date knowledge to the students to
make best out of the opportunities. In Retail Management course, the
specialization starts from 2nd trimester. We are a certified member of the
Retailers Association of India (RAI). PGDM - Retail Management conducts its
flagship event National Retail Summit (NRS). NRS is one of the most sought-after
B-School events for the budding management students, presenting a diverse
range of curriculum aligned competitions and industry insights from eminent
speakers. Since its inception, NRS has carved a niche of its own in the industry
and the academic world alike. It is the first Retail Summit conducted by any
institute in India and we look forward to it every year and have left no stone
unturned to make this event a grand success. NRS is an annual two-day event
organized by the students of PGDM Retail Management. Main events of NRS are
Kurukshetra - Live case study Competition; Keynote address by the eminent
Personality from the industry, Retail Mela; Panel discussion; Brandomania;
Retail storiesand many more.

PGDM Retail Management also has students’ Club called Retail Lab. Retail Lab
organizes Guru Speak, wherein industry stalwarts come and share their
experiences and the current trends in the retail industry; variegating brands
held under Melange'19, a case study competition in which there were more than
250 registrations across all B schools including IIM's, lIT's, NMIMS, NITIE, etc.
The top 5teams were invited for the final campus round in SIMSR. Objective is to
create visibility for the committee and invite other students to the campus;
ALL IN- an intra-college event with an objective to encourage the participation
of students in activities and competitions conducted by the committee;
live projects; workshops like CMAP (Certified Marketing Analytics Practitioner)

and CBAP (Certified Business Analytics Practitioner), R programming, Customer
Experience, etc. Retail Lab also publishes fortnightly magazine, Retail Chronicles
which covertopics related to company structure, acquisitions and mergersin the
retailindustry and new technologyin the market.




5 PGDM FINANCIAL SERVICES

The two-year AICTE approved full-time Post-Graduate Diploma in Financial
Services (PGDM FS) is a super-specialized program in Finance, where
extensive emphasis s laid on financial modeling, business finance decision
making, spreadsheet applications, financial analysis for value creation and
investment concepts for making the learners industry-ready with relevant
skill-set. The program provides the learners intensive exposure into the
advanced concepts in finance through teaching platform like Praxis for
financial analysis, and contemporary courses like Bloomberg Analytics and
FinTech. The application-oriented learning in the classroom is augmented
through a series of workshops, concurrent projects and training sessions
conducted allthroughthe year.

i

6 PGDM - Healthcare Management

The two year AICTE approved full time Post Graduate Diploma in Healthcare
Management (PGDM HCM) in collaboration with Imperial College Health
Partners, UK focuses on building managerial and leadership capabilities of
budding managers aspiring to take challenges of the growing healthcare sector.
The program has a very good blend of managerial and domain specific subjects.
The course curriculum is designed to provide enough experiential learning
opportunities through various activities such as Hackathon (Creating a
prototype of a new product/ service based on design thinking process),
concurrent projects, industry visits, workshops, etc. It seeks to make it industry
relevant by undertaking number of activities such as Industry panel discussions
and Round Table conferences.

“samavesh” Industry panel Visit of Dr. Pramod Prabhakaran,
discussion - Feb 19 Imperial College, Health Partners,
UK, August, 18




7. PGDM- C¢

The PGDM - Communications (Integrated Marketing Communications) is a
front end specialization in marketing with special emphasis on building
strong brands, using various communication methods and techniques. The
course builds students for career in media and creative industries such as
Market Research, Digital Marketing Agencies, Advertising Agencies, Media
Houses, Media Networks and Brand Management in companies.

The course is carefully tailored for those who want to get hands - on
experience in traditional as well as new and emerging media. The course has
judicious mix of theory and practicality as most of the courses are delivered
by media and agency practitioners.

It's a 24 months, full-time program spread across 6 trimesters inclusive of
classroom-based learning and theory exposure coupled with training
through industry projects. Interactive classroom sessions, case studies,
guest lectures, live projects, onsite visits, workshops form an integral part of
the program.

Guidance from the Expert Faculty and mentoring from eminent Industry
Experts are the important part of the learning foundation and career building
opportunities for the course.

Is a joint initiative by the faculty and students of
PGDM - Communications (Integrated Marketing
Communications). It involves a series of highly
interactive sessions where students can meet
industry stalwarts and get to know everything they
need to know about their career and industry by
havingone to one interaction with experts.

MarCquest is the annual flagship event of the
PGDM - Communications (Integrated Marketing
Communications). A two day extravaganza,
MarCquest is a confluence of the best minds from
the dynamic world of Marketing Communications.
MarCquest is a platform for young marketers to
learn from and interact with the pioneers of
Advertising, Digital Marketing, Branding and Public
Relations. For aspiring management students and
undergrads, MarCquest is a sneak peek into these
vibrantand excitingdomains.

Speak 3.0
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MarCquest

Marketing Communicated



Ms. Deepa Krishnan,
Executive Director, Kantar IMRB

Mr. Ambi Paramewaran, former Executive
Director- FCB Ulka, launched his
new book SPONGE- Leadership Skills

U o D e ik

Mr. Rajiv Puri,
Dy. Gen. Manager, Brand & PR, BPCL

Mr. Nishiith KL Bhandarkar,
President and C0O,
Eggfirst Advertising and Design

Panel discussion on the topic
"Future of TV in the light of disruptive innovations”

Mr. Amitabh Tiwari,
Co-founder, LoudST




GLOBAL

EXPOSURE

Internationalisation is an ongoing process at K.. Somaiya Institute of
Management Studies and Research, determined to strengthen and expand the
International Relations with reputed universities worldwide. This is not only
aiming to bring internationalisation and multiculturalism in institute but also
give opportunities to students and faculty to participate and enrich experience
of international competency, this holistic approach is to make our students
globalcitizens and global business leaders

In 2018-19, Somaiya Vidyavihar has signed 11 new MOUs with renowned
universities and now all together 29 overseas partnership in 14 countries across
the world (USA, Europe, Africa and Asia). SIMSR has received and sent 11
professors under faculty exchange program with partner universities.
Delégation from 30 foreign universities have visited campus.

SIMSR has also invited Consul General/Consuls from Germany, Italy, Argentina,
UK, and Bangladesh for guest lectures for management students. Sixteen PGDM
students have cleared International test of Mandarin. Few students.also got

3

internship in MNCs like Industrial and Commercial Bank of China.
In 2018-19; eight students went abroad under the students exchange program to
USA, Germany and Austria. It is indeed a great feeling for students to adapt to the
new culture and connect with other international students with a lot of ice
breaking activities during the course called “Performance n a Globalized World".
The Intefnational Relations Office from time to time disseminates information
to create awareness. The office also coordinates, facilitates initiatives on
international cooperation.

SIMSR has introduced 5 International Immersion Programs in USA, UK, China,
Germany and Japan, which is structured in such way that not only gives student
efoss-cultural experiential learning but also helps them to develop skills of
global business leadership.

In the year 2019 - 20, SIMSR will offer more international in-bound and out-
bound student exchange program and faculty exchange program.
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Every year SIMSR welcomes internationally acclaimed academicians and
industry professionals from around the world.

The 14th SIMSR Global Marketing Conference was held on the 7th & 8th
February 2019 at K ) Somaiya Institute of Management Studies & Research.
Like every year, the conference was conducted by the Marketing Department
of the institute with Dr. Kiran Sharma as Chairperson and Prof. Isaac Jacob as
Co-Chairperson along with the Interface committee, the official marketing
committee of KJ SIMSR. The theme for the conference this year was ‘Marketing to
Millennials’ with over 100 research paper submissions from various universities
and corporatesall over.

The conference was inaugurated by Chief Guest, Mr. Parthodas Gupta, CEO-BARC,
Guest of Honor, Mr. Rajiv Bhagayatkar, Product Specialist- Nielsen Group, Special
Guest, Mr. Prabhakar Nori, CGM, Brand & PR- Bharat Petroleum Corporation Ltd.
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and Director- K J SIMSR, Dr. Monica Khanna. While Mr. Gupta and Mr. Bhagayatkar
shared their valuable insights on the world of millennials and how marketing
has been impacted and influenced through them, Mr. Nori shared his thoughts
on ‘Energizing lives for Millennials: This year as well, K J SIMSR was honored to
have Bharat Petroleum Corporation Ltd. as their title sponsors for the first time
forthe conference.

The conference which was spread over two days, consisted of eleven tracks
which had research papers segregated under topics like Consumer Behavior,
Services Marketing, Brand Management, E-Marketing etc. 69 research papers
were presented out of 103, with presenters providing an in-depth analysis of
their respective topics and touching upon diverse aspects of Marketing to
Millennials. There were 22 track chairs from various reputed institutions who
were called upon to evaluate the research papers.



The event concluded with a Valedictorian speech by Mr. Ashutosh Bishnoi, MD & CEO,
Mahindra Mutual Funds who shared his thoughts and experiences with respect to the
theme. ‘Cause Brand Association (CBA) - An Empirical Investigation into Millennials in India"
was adjudged the best paper, authored by Dr. Deepa Rohit and Dr. Rajesh Panda.
The conference was declared a grand success and also hopes to widen its scope in the
comingyears.

SIMSR International Finance Conference: (SIFICO)

The Finance and Law department of K J Somaiya offers specialization in finance to the
students of PGDM and MMS program. The department also offers two year full time PGDM
program in Financial Services.

The department under its domain “The Centre of Excellence in Capital Markets” hold
annual International finance Conference called SIFICO jointly with ‘The Centre of
Excellence in Capital Markets”. So far eight conferences were successfully held and
selected research papers presented by researchersin the conferenceare published.

For students the department holds annual panel discussion event called INVESTRIX on
contemporary topics in Finance. The panelists are from industry holding senior position.
The department has student forum called FINSTREET which organizes various programs,
events, competitions etc.in the finance domain.




SIMSR Global Supply Chain Management Conference:

The Operations Department of Kj SIMSR hosted the Global Supply’Chain
Management Conference at its campus on Friday, 14th December, 2018. The
theme of this conference was Supply Chain Management for Industry 4.0.
Keynote speaker for that day, Prof. (Dr.) Qingyu Zhang, Director, Research
Institute of Business Analytics and Supply Chain Management, Shenzhen
University, China spoke about Leadership and Information exchange, and what
group purchasingis all about with examples and related models. The conference
included other guest speakers from L&T and Reliance. The speakers were well
received by the students.

The Round Table Discussion included Prof. Dirk Hartel, faculty from DHBW
Stuttgart and a SIMSR alumnus Mr. Sriram Balasubramanian, Head - Business
Process Management, BASF In

In the academic year 2018-19, the department was a part of Industrial visits for
students to the factories of Raymond and Times of India. At the Times of India
press, the officials took the batch of students around the press and explained
the automation in the production of newspapers.

o somiystieal
IR -

International HR Conference

K.J. Somaiya Institute of Management Studies & Research (SIMSR) successfully
hosted the 6th International HR Conference on 1st and 2nd February, 2019.
The theme ofthe conference was'Demystifying Team Dynamics..

A pre-conference workshop on ‘Theory building and doing research that is
useful for practice’ was conducted by Dr. Ramon Rico, Associate Professor,
The University of Western Australia. The workshop was well received by the
delegateswho attended it.

Dr. Ramon Rico also gave a keynote address on 'Team adaptation in complex
environments: Lessons from practice, evidence from research and challenges
forthe road ahead".

A panel discussion on Working in and with teams' comprising of prominent
industry experts enriched the audience with different perspectives.
The discussion ended with an interactive session between the attendees and
panelists.

Aseries of 40+ research papers were presented by several delegates comprising
of HR professionals, faculty and students. They gave a good deal of information
and insight on not just Human Resources but other domains of management
as well. The conference concluded with the launch of next year's theme -
‘Leadership'.



INSPIRING

INFRASTRUCTUR
@ SIMSR

THE INSTITUTE

The institute is housed in two adjacent spacious,
well-furnished and air conditioned buildings of
around 2,00,000 sq. feetsurrounded by lush green
gardens and trees. The entire infrastructure has
been created to develop a truly academic
ambience.

LIBRARY

The fully computerized library has more than 93,000 books,
Harvard Case studies, 15 national and international
newspapers, 150 Indian and Internationals periodicals, CDs
and video films. Housed in an area 0f 7,000 sq. feet, the library
offers access to online data bases like EBSCO, PROQUEST,
CRISIL, Euro monitor, WARC, Frost & Sullivan and financial
database like CMIE PROWESS which provide online access to
over 8,000 national and international journals, research
papers,articles, dissertations and financial data.




Badminton Court | Basketball Court | Volleyball Court |
Squash Court | Indoor sports faci

HOSTEL /ACCOMMODATION

The Institute offers on-campus separate hostel
facilities namely, ‘Maitreyi’ and ‘Sandipan’ for boys
and girls of all the Programmes. The hostel offers 660
bedsand 20 faculty residences.

The hostel has facilities like 24x7 internet facility,
Laundromat, student mess, activity room and a well-
equipped gym

The Girls' Hostel ‘Maitreyi’ was inaugurated by
Honourable Chief Minister of Maharashtra, Shri
Devendra Fadnavis.




MEDICAL FACILITIES

Student residents requiring medical attention can consult
the doctor free of charge. Students can also avail facilities
available in KJ. Somaiya Medical College and Research
Centersituated neartothe campus.

OTHER FACILITIES-

Students have the option of learning additional courses like yoga and several foreign
and oriental languages including Mandarin, Spanish, Italian, German, French,
Japanese, Sanskrit and Pali. Several spiritual sessions are also conducted at the
campus for the benefit of the students and faculty.

Ithas got state of the art auditoriums (Nalanda & Takshashila) and an Amphitheatre for
various activities, conferences & events.



CAFETERIA

The canteen is in the administrative block and is of around 2,250 sq
feet which is located on the ground floor of the Institute building.
It is very well ventilated and has a seating arrangement of more
than 100 students atatime. This is complimented by a covered open
air seating arrangement with lots of greenery, that makes it a great
place where students can get together to discuss their assignments
and projects over cups of tea / coffee and tasty food bites.

COMPUTING FACILITIES

The computer center is one of the best equipped IT centers
gearedtoaid the learning process.

Software package like SPSS, SAP-ERP, Rational Rose enable
in conducting data analysis for business and marketing
research activities, analysis of case studies, preparation of
summer training projects and concurrent projects.



STUDENT ACTIVITIES

Academics at SIMSR have always been supplemented by student activities. The students get the opportunities to be part of the governance process through student
council. The experiential learning happens through various extracurricular activities.

Versova Cleanliness Drive by
SIMSR Students




The Placement Committee at SIMSR is a student driven body with dual objective of providing appropriate opportunities to the student aspirants and also provides the
recruitersa large pool of talent.

The Placement Committee under the guidance of the Career Management and Corporate Relations team, facilitates the placement process, ensuringa smooth transition
for participants from campus to a corporate life.




FINSTREET

The finance committee at SIMSR has been a platform serving to initiate interest
and further student participation in.finafice. |orfoeus is to create value
for atSIMSR in the fietds of finance and

E-CELL

Pathfinder E-(':Eﬂ aims to inculcate entrepreneurial mindset in the student
community and to act as a facilitator between the budding entrepreneurs and
identifying”opportunities at different levels. Their mission is to bring the
ideas from around the nation to the forefront by organizing
entrepreneurship related activities.

wenss PUBLIC RELATIONS
isiasts where Public Relations (PR) is one of the student committee in SIMSR, who are

rlearning in a responsible for leveraging the brand SIMSR to the world outside. They function
in tandem with other committees to help brand SIMSR grow. Popular PR events

round the yearare SPRIHA and SAMAVESH.

The Admissions Committee, assists the Admissions Department in developing
marketing web pruning, enquiry media planning, GDPI
operationalization, selection process etc.
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QUANTINUUM

Quantinnum is the intellectual warehouse of SIMSR where all keen
mathematicians explore all the genres of the mathematical world, which it
has to offer. It's the Quants forum in SIMSR that emphasizes on the need and
usage of numbersin our day to day lives.

STUDENT ACTIVITY FORUM (SAF)

Student activity Forum or SAF aims at providing a platform for SIMSRites to
express their creative skills. It ensures that the students present across
respective courses work as a team, strives for keeping the spirit of teamwork
and cooperation alive. Cultural events like All Izz Well, Impressions are held
throughoutthe year.

CONSULTANCY AT SIMSR (C@S)

Consultancy@ SIMSR proactively provides end-to-end consulting
services to diverse clients in the most cost-effective fashion. The
objective is to render personalized and tailor-made services that suit
the varying requirements of small, medium and large scale profit and
non-profitenterprises.

The various other student run clubs and committees demonstrate the
holistic development of the students and enhance the overall diversity
atSIMSR. Some of them are as follows:

- FORSE - Forum of Operations Research and Supply Chain Enthusiasts
- Humanist- HR Club of SIMSR

- Cll Yi-Confederation of Indian Industry YoungIndians

1BS - International Business Society
Gita Club
SIMSR Talkies

Acumen - Quizzing and Debate Club
Retail Lab
Women Development Cell

Sports Committee




LIFE

@ SIMSR

The proactive student body at SIMSR conducts numerous activities under the aegis of in-house

committeesin association with many industrial players.

Some of the important events conducted by student clubs and forums are:

« Spriha-The Summer Internship Project Competition.

« Melange - The Annual Inter Collegiate Festival of SIMSR.

« Nostalgia-The Annual Home comingevent for all SIMSR alumni.

« Samavesh - Sharing of knowledge and experiences of practitioners.

« SIMSR FCB ULKA COMSTRAT - Inter institute communication strategy live case study competition.

« HumanEquation- HR event encouraging professionalsto discuss issues regarding challenges in HR.

« Stratinova - Case study, video makingand Print Ad competition.

« Yudh- Inter B-School Sports competition.

« Navikaran - The Marketing festival at SIMSR.

« Global Conferences and Workshops - These comprises of Research seminars, workshops,
competitionand industryinteraction.

« Investrix-The Finance festivalat SIMSR.

« Enactus-Socialand Innovation driven Entrepreneurial cell.

« Pangea-AnnualInternational Business Conference.

« Commercio-Annual Inter B-School competition.

« NRS - National Retail Summit.

+ Metamorph-Annualfestival of MMM/ MHRDM/ MFM/ MIM students.

* Quantinuum - Quantitative & Analytics club of SIMSR.

« ICON -Annualfestival showcasing IT and other extracurricularskills of MCA students.

« E-Week- Annualevent collaborating with National Entrepreneurship Network inculcatingin students
the values of Entrepreneurship.



SIMSR

The rich alumni base of SIMSR built over a legacy of 37years has member elledp and havé left an indelible mark on the corporate
faceglobally. SIMSR alumni, owing to the holistic education and the rich professional experience shape the future inglobal corporations and corridors of power.

Initiatives: Events:
« SIMSR Jobs: An initiative to share lateral job opportunities with alumni

Nostalgia: SIMSR's Annual Alumni Meet

SIMSR Superstars-The Alumni Awards: Recognize and honor the alumni who
have brought laurels to SIMSR, business, and/or tothe society

Milaap: Batch-wise Alumni Meet

SIMSR City Meets: Organize Alumni Meet across 6 international and 14
Alchemy: Placement mentorship program for the students to make informed domestic cities.
choiceswith the help of alumni mentors.

€XO Meet: Alumni Industry leaders come together to build brand SIMSR

Imprints: Monthly Alumni Newsletter to share latest happenings on campus

Anveshan: Informal guidance session to know about life at SIMSR

SIMSR Alumni Virtual Clubs: 6 international and 14 domestic virtual clubs

Alumni CXO Meet - Mumbai SIMSR City Meets - Dubai
28
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Vishal Dubey
1998 - PGPMS

1997 - MMS b fradhtiminy
Founder & Director Al iresony
) Business D ygl?pqpn
s
it

w\tni‘f_tna 1

|

Sanjay Podder
2000 - MMM
Managing Director &
Global R&D Le:
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Vikram Malhotra
1999 - PGPMS
Founder & CEQ
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2000 - MFM o
Director - CMC )
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Jagannath Dholakia
1996 - MMS

Ritu Gupta
1996 - MMS
Director - Marketing

Praveen Jaipuriar
1997 - PGPMS

L CEO I
it

Mehul Kapadia
1998 - MMS
iilehal Head - Marketmﬁ‘ ‘

B

Sona Mazumdar
2000 - PGPMS
Chief Partnership Officer
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Kishore Subramaniam
1996 - PGPMS
Executive Vice President
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Vineet Sehgal
1996 - PGPMS
Senior Director - HR

Sheetal Daftary
1997 - MMS

e
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Sudesh Puthran

1998 - MFM
*  Chief Technology Officer
i
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Sudhir Shenoy
2000 - MMM

Chief Executive Officer

ik

* MD- IT Audit & Assurance




ACHIEVEMENTS: 2017-18

Optimus18.2 Article Writing 1M Shillong RunnersUp
Samhita 4.0 Article Goa Insti Mgmt. Winner

Uttistha National level B-Plan Competition Business Plan Competition 1IM Kashipur 3rd
Bizspark'1s Business Plan Competition SJMSOM (IIT BOMBAY) Winners (st)

Convergence'18 Case Study SIMSREE 1st Position
HBR Case Competition, Manfest-Varchasva Case Study Indian Institute of Winner
Management (11M), Lucknow
Yes Bank Transformation Series 2018 Case Study Yes Bank Campus Ace Winners.

kil




S.N. Event. Category Organiser Position
8 Paragana'1g Op Era Case Study Competition NMIMS Mumbai First runner up
9 Ingenio Consulting & Strategy 1IM Calcutta 1stRunner Up
Case Study Competition
10 Moolyankan Equity research Nmims Mumbai 1t position
11 NITIE Josh Inter B-School Sports Fest NITIE Winner
2 Zurich Enterprise Challenge'18 International Level Consulting & Zurich Insurance Group, Top 20 Global Finalist
Strategy Case Study Challenge Switzerland
3 In-Fin-Ity Investment Banking (Buy-Side) - M&A SCMHRD Runners Up
i Mahayodha Leadership Competition IIT Bombay Shailesh | Mehta Winner (1st)
School of Management (SJMSOM)
15 The Premier League - Hindustan Unilever Leadership Summit Hindustan Unilver National Finalist
16 Indian Advertisment League Marketing Case Study The Adverb, NMIMS Mumbai Winners
7 Ingenio'18 National Level Consulting 1IM Calcutta 2nd Position
Case Study Challenge
18 Adaptus Prime Simulation Game Symbiosis Institute of Winner
Operations Management, Nashik
19 SPARDHA 2018 Summerinternship FMS-IRM Runnerup
project presentation
20 Start-up Garage Business Plan Competition MicA 3rd Prize,
MICA Start-up Garage
7 Imperium Case Study 1IMIndore 1st Prize,

1IM Indore Imperium




INITIATIVES BY

At SIMSR, we ensure that students ar¢’in step with the demands of thé
dynamic environment. The effort is-€o prepare them for participating in the
placement processes and getting these opportunities converted into job
offers. This helps the Recruifing panels of companies to zoom on to
candidates, who are a near pesfect fit for the job profiles on offer.

While the Institute puts a;lot of emphasis on assignments, curriculum,
pedagogy, we also encourdge our students to determine and evolve their
purpose and objective in life and think logically. While imparting the above
trainingand providing therh the much needed exposure, we strive hard to not
only make them job- ready, but also to face the multifarious challenges that
will confrontthem as they move out of the portals of this institution.

Overall, we follow an integiated approach for broadening the horizons of the
students and make themiworthy of the assignments they will take up in

industry.

CAREER
PLANNING

cHECKLIST




GROOMING STANDPOINTS

Honing the Business communications skills

Ensuringthat students are in step with current topics

Softskill courses and trainingin aptitude tests, mock GDs and Pls
Personality grooming sessions

Video-based feedback for encouraging critical thinking

Exposure to the working of start-ups for firing the Entrepreneurial
ambitions.

Mentoring sessions
Anoverall integrated approach to enhance the capability of the aspirants

Alumni from different corporate entities/verticals are invited to guide
these students on interview preparations.

Success |~ Advice

MENTORING

CORPORATE ENGAGEMENT ACTIVITIES

+ Guest Lectures and Competitions - Connecting with students and sharing
industry insights and knowledge through guest lectures by various
dignitaries from the organization. Companies may even engage with
students through B-plan and Case Study contests and competitions on
campus.

Live Projects - The duration of the live/concurrent project may vary as per
the complexity of the project and company requirements. From past
experience, a live project would last for maximum three months in which
studentswould be working on part time basis with the organization.
Summer Internships - Full-time Summer Internships in the month of
April ~June for a period of two months to gain a hands-on learning
experience with the ization in partial of the requi

ofthe degree.

«  Final Placements - Building a fruitful and win-win relationship through
with th izati
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Legacy:

K. J. Somaiya Institute of Management Studies and Research (SIMSR) was
established in1981.

Legacy in education sector for almost 37 years SIMSR consistently ranked among
top 25 management institutes and top 10 private sector B-schools in India.
Créme de la créme (Rigorous selection process):

At SIMSR we follow a very rigorous selection process which helps us select some
of the best talent available in the country. The ratio of students getting selected
to those seeking admission at SIMSR is in the ratio 1:20. The selection process
involves case based assessment, academic achievements of the students,
Statement of Purpose (SOPs), Group Discussions (GD) and Personal Interviews
(Pls)

Sincere studentswith Indian Ethos

From the feedback we received from our regular recruiters, SIMSR students are

well-versed with Indian ethos, sincere and committed in their approach to work,
thereby leadingto minimum level of attrition.

Multifaceted:

AtSIMSR,students come from different parts of the country. This diverse culture
allows the students to learn from and grow with each other. The course
curriculum, state of the art facilities and practical exposures offer a holistic
growth of the student.

Intellectual Capital

SIMSR has 80+ full-time faculty members with rich industry experience, under
whose intellectual guidance, students gain in-depth knowledge and clarity of
concepts, this makes them worthy of on-boarding large corporate houses and
prepare them to become industry ready. The students are also taught, mentored
and counselled by leading industry stalwarts and dignitaries to make the pool of
talentat SIMSR tremendously attractive for recruiters.
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STUDENT SPECIALIZATION ACADEMIC BREAKUP
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Specialization Others

Marketing ~ Finance Operations Healthcare ~ Human




Gender Ratio

Female ¢
30%

Male
70%

Freshers

1to 24 Months
25 to 36 Months
> 36 Months

Work Experience
|
|




PLACEMENT

PROCESS

Invitations to
Companies via
placements.simsr@somaiya.edu

Interested
candidates signup
for company’s
selection process

Final Selection &
Offer Confirmation

Selection process | PLACEMENT S
based on: . PROCESS g Pre-Pla'cemeryt Talk
Aptitude Test : to d'_s“fss job
Psychometric Test : description and
Group Discussion ' selection process
Groupinteview AU QVAREERY 00 ..o

Personal Interview

Short llstmg .
candidates based
| on Batch Profile &
. Resumes




SOME OF OUR PROMINENT
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SOME OF OUR PROMINENT
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Sector Name Contact Number
.Banking & Insurance Priyanka Kakru 9689360643

Tanuj Todi 9833038191
Conglomerate Krupa Rathod 9904516222
Anwesha Sarker 9748902213

Prachi Tiwari 9725516756

Samkit Sethia 9830520208

Consulting Ankan Saha 8600487760
Khushbu Chotalia 7977027850

Pawan Pratap 8050212204

Shaonlee Bhattacharjee 9167117424

Financial Services Kalyani Chauhan 9452140031
Arnav Gupta 8699201424

Devesh Mittal 8368194533

Prishita Jain 9046993678

Varun Shah 9821796395

FMCG Jyoten Panditpautra 8169595020
Karina Sharma 9818530353

Afsha Shaikh .. 9930218856

Razi Syed 9665234057

I Bhaskar Kulkarni 9869332361
Anukriti Khare 9810208837

Mayank Prakash 9874362483

Pavan Amesar 9766477266

sanchal Singh 9953338287

Manufacturing Payal Girsaole 9423028981
Gajula Sai Mamatha 9441107830

0 Rishabh Gupta 7984727416
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Head - Career Management &

Corporate Relations

#+919820845187 | & +9122 6728 3004 / 3050
& hari.sabnis@somaiya.edu

Senior Manager - Career Management &
Corporate Relations

# +919869526143 | & +9122 6728 3089 / 3050
& p.rasal@somaiya.edu

Assistant Manager - Career Management &
Corporate Relations

8 +918291719569 | &, +9122 6728 3230 / 3050
& nikita.nimkar@somaiya.edu

Associate Head - Career Management &
Corporate Relations

8 +919969634293 | & +9122 6728 3005 / 3050
= niteenpawar@somaiya.edu

Assistant Manager - Career Management &
Corporate Relations

(5+918879010926 | %, +9122 6728 3087 / 3050
52 rushikesh@somaiya.edu



